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AHOTAILISA

Hoescaniok  B.IO. Po3pooka ma wnaxu peanizauyii  MIXCHAPOOHO20
iHgecmuuitino2o npoekmy «Ounaiin-naamgopma 0na npamoi mopeiener Kagoio
(B2B) ¢ bpa3zunii»

B naniii poGOTi AOCHIPKEHO Cy4acHI OCOOJIMBOCTI €KOHOMIYHOTO PO3BUTKY
bpa3unii 1 00IpyHTOBaHO MOLUIBHICTH peaiizallii MIDKHApOIHOIO 1HBECTHIIHHOTO
MPOEKTY 31 CTBOPEHHSI OHJIAMH-TIIIATPOPMH JIJIsl IPSMOT TOPTiBIIl KaBoto y Gopmati B2B.
Po6GoTa MiCTUTh KOMIUIEKCHUM aHaJli3 OCHOBHUX MaKPOSCKOHOMIUYHUX TTOKAa3HUKIB KpaiHH
3a ocTaHHI 15 pOKiB, XapaKTEPUCTUKY CTPYKTYPHHUX 3MiH,iH(POpMAIliI0 PO CTaH PUHKY
mpaimi 1 PO3BUTOK TEXHOJOTIYHOTO cektopy. OcoOiuBy yBary MOpUALICHO
30BHIIIHBOCKOHOMIYHIA  JISJIBHOCTI,  30KpeMa  1HBECTHUIIMHOMY  KJIIMarty 1
KOHKYPEHTHOMY CEpElIOBUIILY Ha pHUHKY KaBH. 3alponoHOBaHa Oi3HEC-MOJEb
nependayae mu¢poBy TpaHcPopMmarlifo arpapHoi JIOTICTUKM Ta  ITABUIICHHS
e(eKTUBHOCTI TOPTrOBUX IMPOIIECIB MK BUPOOHUKAMHU 1 3aKyMiBeIbHUKaMU. Bu3zHaueHo
IOpUJIMYHO-OpraHi3alliifHi 1 MOJAaTKOBI acCMeKTH peaji3allli MpOo€eKTy, BU3HAYEHO MOro
CKOHOMIYHY €(peKTUBHICTh. Pe3ynbTratu AOCHIHKEHHS MOXYTh OYyTH BUKOPHUCTaHI JJIS
(bopMyBaHHS CTpaTerii 3aly4eHHs IHBECTHIIIM, PO3BUTKY arpOIHHOBALIN 1 TOKPAILIEHHS
EKCIIOPTHOTO MoTeHITiany bpasunii.

Knwuoei cnoea: ineecmuyititnuii npoekm, eKOHOMIYHUIL PO36UMOK, hakmopu
po3eumkKy, IHeecCMUUIUHUIN Kiimam, KOHKYDEHmMHe cepedosuuie, eKOHOMIYHA

ehekmuenicme.



SUMMARY

Dovhaliuk B. Development and ways of implementing an international

investment project «Online platform for direct coffee trade (B2B) in Brazil»

This paper examines the current features of Brazil’s economic development and
justifies the feasibility of implementing an international investment project to create an
online platform for direct coffee trade in B2B format. The paper contains a
comprehensive analysis of the country’s main macroeconomic indicators over the past 15
years, a description of structural changes, information on the state of the labor market and
the development of the technological sector. Particular attention is paid to foreign
economic activity, in particular the investment climate and competitive environment in
the coffee market. The proposed business model involves the digital transformation of
agricultural logistics and increasing the efficiency of trade processes between producers
and buyers. The legal, organizational and tax aspects of the project’s implementation are
identified, and its economic efficiency is determined. The results of the study can be used
to formulate strategies for attracting investment, developing agro-innovations, and

improving Brazil's export potential.

Keywords: investment project, economic development, development factors,

investment climate, competitive environment, economic efficiency.



PO3JIUT 1. EKOHOMIKA BPA3WII: CYYACHUU CTAH, TEHJIEHIIII
PO3BUTKY TA OCHOBHI ITPOBJIEMU. .......ceo i e e e 9

1.1. 3aranpHa XapakTepucTUKa eKOHOMIKM bpasuiii 3a octanHi 15 pokis...... 9

1.2. CTpyKTypHI 3MIHU B €KOHOMIIIl 3a MEpioA Micis I100anbHOI €KOHOMIYHOT

KPU3BH (2007-2008) . ..ttt e e e e e 13
1.3. Punox npatii bpa3usii Ta po3BUTOK TEXHOJIOTTYHOTO CEKTOPY.............. 17

PO3JUI 2. 3O0BHIIIHbOEKOHOMIYHA JISJIBHICTH  BPA3WIJIIIL:
MDKHAPOJHUM PYX TOBAPIB TA KAITITAJIY ... 22

2.1. ExcriopTHO-IMIIOPTHA ISUTBHICTD Bpasumii..........cooovviiiiiiiii i, 22

2.2. Macmirabu Ta OCHOBHI HAMpPSMKU MPSIMOTO 3aKOPJIOHHOTO 1HBECTYBaHHS Y

3y 0 1c3 % 1 1170 25

2.3. OruiHKa 1HBECTUIIIHHOTO KJIIMaTy bpasuitii 11 MIXKHaApOHUX MPOEKTIB.....30

PO3/IIJT 3. PO3POBKA THBECTULIMHOTO TIPOEKTY «OHJIAIH-
TUTAT®OPMA /1S TIPSIMOT TOPTIBJII KABOIO (B2B)...ooeeeeeieeeeeeeeeeeen, 36

3.1. Konnenist Ta apxiTekTypa 0j10KueiH-TuIaTGOpMH TSI TOCTaBOK KaBH. ...36

3.2. Awnanmiz punky B2B-mnmatdopm nans TOprieii  ClIECHKOTOCIOIAPCHKOIO

MPOAYKITIEI0 TA KOHKYPEHTHE CEPEIOBHUIIIC. . . v nvvvseneseeennneeanaeeannseeanseeeanneeanness 38

3.3. Po3paxyHOK OYiKyBaHUX JIOXOJIIB Ta OIliIHKA €KOHOMIYHOI €(pEeKTHBHOCTI

100 1) 0 1)/ P 42
BUCHOBK. ... e 51

CIIMCOK BUKOPUCTAHUX JUKEPEJL.... ..o, 53



