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AHOTALIIA

Lenucenko /[.O. Cyuacni cmpamezii pozsumky THK na ceimogomy punky.

Y po6oTi PO3TIISIHYTO TEOPETUYHI MIAXOAU 110 (GOpMyBaHHS MAPKETUHIOBUX
CTpaTerii B yMOBax CBITOBOI'O aBTOMOOUIBHOTO PHUHKY; BHU3HAY€HO OCHOBHI (opmu
OCBOEHHSI PUHKIB KpaiH cBITy aBToMOOLIbHUMH THK; orineHo iHHOBaIii sik ¢gaktop
CBITOBOTO MapKETHHIOBOTO JifepcTBa Jjisi aBToMoOubHMX THK; mocnimkeHo ocHOBHI
3MIHHM B IJI00AJIbBHOMY BHPOOHMIITBI Ta CHOKMBaHHI aBTOMOOWUIIB 3 mouatky XXI cr.;
aHalli3 PHUHKOBOI [IAJBHOCTI MPOBIAHMX €Bpomenchkux aTomMoOTbHMX THK 1
BU3HAYCHHS JIIOYMX HA HUX KOHKYPEHTHUX CHJI, MOCHTIDKEHO (aKTOpH BIUIMBY Ha
MapKETHUHIOBl CTpaTerii MpOBIJHUX CBITOBHX AaBTOBUPOOHMKIB B MOTOYHUX YMOBaX
CBITOBOTO pPHHKY; BHUSBJICHO pETiOHAIbHY CHeuu(]iKy MapKeTHHTOBUX CTpaTerii
eBponeiicbkux aBToMo011bHUX THK; 00rpyHTOBaHO MapkeTuHrosi crparerii 3 6oky THK
B IHTE€pHAIIOHATI3a1[li BUPOOHUIITBA Ta MPOJIaKiB aBTOMOOLIIB.

BnpoBamxenHs: po3po0ieHUX aBTOPOM PEKOMEHJIallii 1 METOAUYHUX IOJI0KEHb
JIO3BOJIUTH  CPOPMYBaTH  PUHKOBI  CTpatTerii  €BPOINEUCHKUX  aBTOMOOUIBHHX
TpaHCHAIlIOHAIBHUX KOPIIOpAIliii B yMOBax TypOyJIEHTHOCTI CBITOBOIO aBTOMOOLIEHOTO
PHUHKY

Knwouosi  cnosa: punxoei cmpameeii, c8imoguil A8MOMOOIIbHUN  PUHOK,
esponeticoki  asmomodineni THK, enobanvHe 6upodbHuymeo, me2anocmaqaibHUKu,
CnilbHe NIONPUEMCINGEO, CIMPAMELIUHULL AIbSHC.



ANNOTATION

Denysenko D.O. Modern strategies for the development of TNCs in the world
market.

The paper examines theoretical approaches to the formation of marketing strategies
in the conditions of the global automotive market; the main forms of development of the
markets of the world countries by automotive TNCs are defined; evaluated innovations
as a factor of global marketing leadership for automobile TNCs; the main changes in the
global production and consumption of cars since the beginning of the XXI century have
been studied; analysis of the market activity of the leading European automobile TNCs
and determination of the competitive forces acting on them; the factors affecting the
marketing strategies of the world's leading car manufacturers in the current conditions of
the world market were investigated; the regional specificity of marketing strategies of
European automobile TNCs was revealed; the marketing strategies of TNCs in the
internationalization of car production and sales are substantiated.

The implementation of the recommendations and methodological provisions
developed by the author will allow the formation of market strategies of European
automotive transnational corporations in the conditions of turbulence in the global
automotive market

Keywords: market strategies, global automotive market, European automotive
TNCs, global production, mega suppliers, joint venture, strategic alliance.
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