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AHOTALIA

Mopos. H.C. Ananiz axmopis 308HiuHb020 cepedosuuia ma ix 8paxyeaHHs 8
MapKkemuH2o8iil OisdibHOCMI NIONPUEMCMEA.

VY kBaniikauiiHiii poOOTI PO3MIIIHYTO TEOPETHKO-METOJUYHI OCHOBHU AHAIIZY
(hakTOpIB 30BHIIMIHHOTO CEPEAOBHUINA MIAMNPUEMCTBA, BHU3HAYCHO MOTO BIUIMB Ha
dbopmyBaHHs Ta peanmizauiro MapketuHroBoi ctparerii TOB BK® «Benra». 3
ypaxyBaHHSAM cHenu(iku MPOAYKIli MPOMHUCIOBOTO MiJIPUEMCTBA Ta KOHKYPEHTHUX
YMOB Ha PUHKY OYJI0 po3p00JIEHO 3aX0/I1 BJOCKOHAJIEHHS] MAPKETUHTOBOT JISNIBHOCTI Y
30BHIITHBOMY CEpPENIOBHIINI MIJANPUEMCTBA. 3aNpPONOHOBAHO KOMILJIEKC 3aXO[liB 3
U (PPOBOro MAPKETUHTY, CIPSIMOBAHUX HA MOKPAIIEHHS IMI/I)KY KOMIMaH1i Ta MOCUJICHHS
il KOHKypeHTHUX mo3uiliii. Hamano pexkomenpaiii mono OromkeTyBaHHS HUPPOBUX
3aXO0/[1B 1 METO/IIB OI[IHKH 1X €()eKTUBHOCTI.

Ku104oBi cjioBa: 30BHINIHE MAPKETUHTOBE CepeIOBUIIE, TUPPOBUI MAapKETHHT,
MapKETUHTOBUN aHaTI3 MIANPUEMCTBA, TPOMUCIOBUNA PUHOK, MAPKETUHIOBI CTpaTerti,
IMIJK TAMPUEMCTBA, THATAHOBUN PHHOK.

SUMMARY

Moroz. N.S. Analysis of external environmental factors and their consideration in
the marketing activities of the enterprise.

In master’s thesis the theoretical and methodological foundations of analyzing the
external environment factors of an enterprise and determines their influence on the
formation and implementation of the marketing strategy of LLC VKF “Velta”. Taking
into account the specifics of the products of an industrial enterprise and competitive
conditions on the market, measures were developed to improve marketing activities in
the external environment of the enterprise. A set of digital marketing measures was
proposed, aimed at improving the company's image and strengthening its competitive
position. Recommendations were given on budgeting digital measures and methods for
assessing their effectiveness.

Keywords: external marketing environment, digital marketing, enterprise
marketing analysis, industrial market, marketing strategies, enterprise image, titanium
market.



3MICT

BCTVII
PO3IJI 1. TEOPETMYHI OCHOBU  AHAJII3Y  ®AKTOPIB
3O0BHIIIHLOT'O CEPEJJOBUIIIA
1.1  3HaueHHs Ta poJib aHaJi3y 30BHIIIHHOTO CEPEIOBUINA B MAPKETUHTOBIM
TISUTBHOCTI MATPUEMCTBA
1.2 Iligxomu m0 aHami3y 30BHINIHBOTO CEPEOBUIIA MTiINMPUEMCTBA
1.3 Orinka BIiuBY (DakTOpiB 30BHINIHBOTO CEPEIOBUINA HA CTPATETIi
MapKETUHTY MiANPUEMCTBA
PO3JIJI 2. AHAJII3 ®AKTOPIB 30BHIIIHHOI'O CEPEJOBUIIA
HIAIPUEMCTBA TOB BK® «BEJITA»
2.1  XapakTepucTHKa JiSJIBHOCTI MiANPUEMCTBA
2.2 Ormsin OCHOBHUX TEHJICHLIM PUHKY TUTaHy B Y KpaiHi
2.3 Amnani3 30BHIIIHHOTO MAPKETUHTOBOTO CEPEAOBUIIA MIATPUEMCTBA

2.3.1. Anami3 MiKpocepeaoBHIIa

2.3.2. Anani3 makpocepenonuia. PEST-anani3
2.4  CerMeHrallisi pUHKY Ta BU3HAUEHHS I[UIbOBUX CETMEHTIB
2.5 SWOT-anani3 nignpuemMcTBa
PO3/11J1 3. IIPOITO3UILIIT OO0 BJJOCKOHAJIEHHS MAPKETUHI OBOI
JNIAJIBHOCTI TOB BK® «BEJITA»
3.1 Po3poOka 3axoaiB 3 BJOCKOHAJIEHHS MApPKETUHIOBOI JIsJIBHOCTI
M1JIIPUEMCTBA
3.2 MapkeTuHroBuii OOKET 3apPONOHOBAHUX 3aXO0/I1B
3.3 ExoHoMiYyHa AOLIIBHICTH 3alIPOBAKEHHS 3aIIPOTIOHOBAHUX 3aX0/11B
B CHOBKUA
CIIMCOK BUKOPUCTAHUX JIPKEPEJI
JNOAATKHU

14
22

29

29
34
38
38
42
44
51
53

54

63
67
73
75
81






