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AHOTALIIA

IBneB A.O. Po3BuTok BnacHux ToproseiibHUX Mapok  Koprnoparii ATh~.

VY po6oTi pO3riIIHYTO PO3BUTOK BIACHUX TOPriBesbHUX Mapok  Kopropairii
ATb~, mpoaHanizoBaHO iX SKICTh, TEHJEHIIII Ta MEPCIEKTUBU pO3BUTKY. HaBeneHo
3arajbHy XapaKTepUCTUKY MpPO TEXHOJOrii (OpMyBaHHS Ta PO3BUTOK BIACHUX
TOPTrOBUX MapoK.

JIoCTimKEHO CTPYKTYPY acCOPTHMEHTY Ta SKICTh TPOAYKINi BIACHUX
TOproBuX Mapok. [IpoBeeHo aHali3 CTPYKTYPH aCOPTUMEHTY TOPTOBEIIBHIX MapOK
ATB.

HaBeneHO TOpIBHSUIBHY XapaKTEPUCTUKY SAKOCTI HPOAYKLII  PI3HUX
BUPOOHHMKIB.

Po3risHyTO NUISIXM MiABUIIEHHS MPOAAXKy MPOAYKIIIi BIACHUX TOPTiBEIbHUX
mapok  Kopmopaiiii ATh.

BuBdeHo ¢akropu migBuileHHs €(EKTUBHOCTI BJIACHUX TOPTOBUX MAapoK.
[IpencraBieHo MOPIBHSIBHY XapaKTEPUCTHKY SIKOCTI PI3HUX TOPTOBEIILHUX MapOK.

KitouoBi ciioBa: pO3BUTOK, TOPIrOBENIbHI Mapku, (opMyBaHHS, SKICTb,
ACOPTUMEHT, €(hEeKTUBHICTb.

SUMMARY

Ivlev A.O. Development of own trademarks, ATB Corporation.

The paper considers the development of its own brands, ATB Corporation,
their quality, trends and prospects are analyzed. The general description of
technologies of formation and development of own trademarks is presented.

The structure of assortment and quality of products of own brands are
investigated. The analysis of the structure of the range of trademarks ATB was
conducted.

The comparative characteristic of quality of products of different
manufacturers is given.

The ways of increasing the sales of products of own brands, "ATB
Corporation", are considered.

The factors of increase of efficiency of own trademarks are studied. A
comparative description of the quality of different trademarks is presented.

Key words: development, trade marks, formation, quality, assortment,
efficiency.
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