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AHOTANIA

bopooina .M. Po3pobkra npoecpamu npocysanus Ho8020 npoOyKmy Ha PUHOK.

I{s xBamidikarmiitna poboTa OakajgaBpa MPUCBSIYECHA PO3POOIN TPOTpaMH
IPOCYBaHHs HOBOTO MPOIYKTY Ha yKpaiHCbKUI puHOK. OCHOBHA METa JOCI1I>KEHHS
noJisirae y po3po0iii eheKTUBHOI MporapMu MpocyBaHHA JiJis koMmmaHii «Kapiacoepr
VYkpaina» s yCHIIIHOTO BBEACHHS iX HOBOrO MPOJIYKTY Ha PUHOK Ta HOTO
MPOCYBaHHS cepell IIIbOBOI aynuTopii. Y poOOTI MPOBOAUTHCS KOMILIEKCHHIM
aHali3 PUHKY, BKJIIOYAIOYM BHUBUYEHHS OCOOJUBOCTEH MUILOBOTO CETMEHTY,
KOHKYPEHTHOTO CE€pe/I0OBUINA, TEHICHIIIN Ta 3MiH Ha pUHKY. [IpoBoIUThCS pO3poOKa
MapKEeTUHIOBOi TMporpamu, siKa BKJIOYaEe B ceOe CcTparerii MO3UIIOHYBaHHS
OpOAYKTY, OpeHAyBaHHSA, peKJIaMH Ta NpomouliiHux 3axoniB. [Ipum 1poMy
BPaXOBYIOThCSI OCOOJMBOCTI LLJIBOBOTO CETMEHTY, iXHI MOTPEOM, OUYIKYBaHHS Ta
CIoCcO0M KOMYHIKAIIii.

KurouoBi cioBa: po3poOka mnporpamMu MpPOCYBaHHS, HOBHM MPOAYKT,
MapKEeTUHIOBa CTpATeris, LUIbOBUNA CETMEHT, KOHKYPEHTHE CEpelOBHIILIE,
e(heKTUBHICTh, MAPKETUHTOBA CETMEHTAIllisl, MAPKETUHTOBAa KOMIIaHisl.

SUMMARY

Borodina Y.M. Development of a program to promote a new product onto the
market.

This bachelor's thesis is devoted to the development of a program for the
promotion of a new product onto the Ukrainian market. The main goal of the study
is to develop an effective promotion program for the Carlsberg Ukraine company to
successfully introduce their new product onto the market and promote it to the target
audience. The work includes a comprehensive analysis of the market, including the
study of the characteristics of the target segment, the competitive environment,
trends and changes in the market. A marketing program is being developed, which
includes strategies for product positioning, branding, advertising and promotional
activities. At the same time, the peculiarities of the target segment, their needs,
expectations and methods of communication are taken into account.

Keywords: promotion program development, new product, marketing
strategy, target segment, competitive environment, effectiveness, marketing
segmentation, marketing company.
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