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AHOTAINIIA*

Ko3ak B.M. Po3po6ka cucreMu NpoCyBaHHA NPOXYKIII MiAPHEMCTBA

VY naHiit poOOTI TOCTIHKEHO TEOPETUUHI aCIIEKTH PO3POOKH CUCTEMU MPOCYBAHHSI
OPOAYKII MiJAIPUEMCTBA, BKJIIOYAIOYM OCHOBHI NPUHIUMIMN MPOCYBaHHS, aHai3
PUHKOBHMX CTpaTeriii, METOIB Ta ICHUXOJIOTTYHUX ACMEKTIB CIOKMBYOi IMOBEIIHKH.
HactynmHuM eTtamoM € aHami3 rocmofapChbKoi AISUIBHOCTI KOCMETHYHOTO OpeHay
«Maybelline NY», Bkmto4aroun XapaKTEpPHCTUKY IiSUTBHOCTi, CHCTEMH TPOCYBaHHS
OPOAYKIlli, aHam3 puHKY, no3uiionyBaHHs ta SWOT-ananiz. YV TpeTtbomMy po3aiii
pPO3pO0OJICHO TMPOEKT CHUCTEMU TMPOCYBAHHS MPOJYKII KOCMETHYHOrO OpeHzy
«Maybelline NY», BkmoYaround IOCTIDKEHHS IIBOBOI  ayJaWTOpii, pO3pOOKY
IHTErPOBaHUX MAPKETUHTOBUX KOMYHIKAIlIM Ta OLIHKY €KOHOMIYHOI €()EeKTUBHOCTI BiJl
1X 3alpOBaKCHHS.

KurouoBi cjioBa: nmpocyBaHHS MPOJAYKIIi, MApKETUHTOBI CTpaTerii, puUHKOBUI

aHai3, NO3ULIOHYBaHHS, IHTErPOBaH1 KOMYHIKallii, €pEKTUBHICTb.

SUMMARY

Kozak V.M. Development of the drying system for enterprise products

This work examines the theoretical aspects of developing a system for drying
industrial products, including the basic principles of drying, analysis of market
strategies, methods and psychological aspects of survivable behavior. The next stage is
an analysis of the government’s activity of the cosmetic brand “Maybelline NY”,
including characteristics of activity, product distribution systems, market analysis,
positioning and SWOT analysis. The third section developed a project for distributing
products to the cosmetic brand “Maybelline NY”, including tracking the target audience,
developing integrated marketing communications and assessing the cost-effectiveness
of their promotion .

Key words: product distribution, marketing strategies, market analysis,

positioning, integrated communications, effectiveness.
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