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AHOTAIIA

[InanyBanHs MapkeTHHTOBOI AisibHOCTI mianpueMctBa TOB « CHER’17»

VY kBanmidikamiiHiii podOoTi JOCIIIKEHO MPOIEC MAPKETUHTOBOIO MJIAHYBAHHS SIK
KJIFOYOBOTO 1HCTPYMEHTY CTPaTErivHOr0 PO3BUTKY CYYaCHOrO TIJNPUEMCTBA Ha
npukianal gismeHOCTI TOB «CHER’17». V poboTi 3ailicHEHO aHa3 MapKETUHTOBOTO
MOTEHIIAly KOMIIaH1i, PO3TJSHYTO 30BHIIIHE cepenoBuine 3a gonomororwo PEST-
aHajizy, a TaKO BU3HAYEHO CUJIbHI Ta ClIa0Ki CTOPOHU MiJANPUEMCTBA 3a JOMOMOTOIO
SWOT-meroanku. 3anpornoHOBaHO HU3KY MPAKTHUYHHUX 3aXOMiB IIOJ0 BIOCKOHAJICHHS
MapKeTHHTOBO1 MisNIbHOCTI: BIpoBakeHHs CRM-cuctemMn, BUXIZ Ha MIXKHApPOIHI
MapKeTIUIeHCH, PO3LIMPEHHS po3MipHOI ciTku Ta iHm. Okpema yBara MpuJlJieHa
alropuT™MaM peaiizallii 3amporoHOBAHUX PIIIEHbh 1 PO3PAXyHKY iX EKOHOMIYHOIO
edexty. PoboTa ckiiamaeTbesi 3 TphOX PO3LIIB, LUTFOCTPOBAHA TAOIMISIMU, PUCYHKAMHU
Ta MICTUTh 37 BUKOPUCTAHUX JIKEPEL.

Kinro4oBi cnoBa: MapkeTUHroBe IUIaHyBaHHsA, crpareris, CRM-cucrema,

KOHKYPEHTOCIPOMOKHICTh, digital-mapketunr, fashion-613Hec, KJI1€HTOOPIEHTOBAHICTD.

SUMMARY
Marketing Activity Planning at CHER’17 LLC
This qualification paper explores the process of marketing planning as a strategic
tool for business growth, using CHER’17 LLC as a case study. The research includes an
analysis of the company's marketing potential, a PEST analysis of the external
environment, and a SWOT analysis of the enterprise’s strengths and weaknesses. A
range of practical recommendations has been proposed to improve marketing
performance, including the implementation of a CRM system, entering international
marketplaces, and expanding the size range. Special attention is paid to the
implementation algorithms and calculation of the economic effect of each initiative. The
paper consists of three chapters, illustrated with tables and figures, and references 37
sources.
Keywords: marketing planning, strategy, CRM system, competitiveness, digital

marketing, fashion business, customer orientation.
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