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AHOTALIA

3epo M. C. OcobnuBocTi opraHizaiiii npoaaxiB aBTOTOBapiB.

VY po6oTi pO3rasiHYyTO TEOPETHYHI aCNeKTH OpraHi3allii Mpojia)kiB aBTOTOBApIB.
[TpoananizoBano kinacugikailito, aCOpPTUMEHT Ta (DaKTOpH, IIO BIUIMBAIOTH Ha IMPOIIEC
peanizaiii aBTOTOBapiB. PO3MIISIHYyTO METOMW JOCIIIKEHHSI Ta OIIHKH €()EeKTUBHOCTI
oprasizamii npojaxiB. JlocHipKeHO OpraHizalilo NpoAaXiB aBTOTOBApiB Mara3uHy
«VCE» TOB «BLE€». Hanano opranizariiiHo-eKOHOMIYHY XapaKTEPUCTUKY TiSITLHOCTI
MarasuHy, AOCTI/PKEHO aCOPTHUMEHT aBTOTOBApiB, IO pealli3ylOTbCsA, Ta MPOBEICHO
aHaJIi3 ICHYI04O01 CHCTEMH IPOJAXI1B. 3alIpOIMIOHOBAHO HAIIPSIMU MOKPAILLEHHS OpraHi3aiii
npojaxiB aBTotoBapiB marazuny « VCE» TOB «BL€», Bkimtouatoun po3poOKy cTparterii
30LIBIIEHHST 00CSTIB MPOJIaXy, MOKPAIEHHSI CEpBICY Ta BIPOBAIKEHHS 1HHOBAI[IHHUX
nigxonaiB. [IpoananizoBaHo TEHJEHINT Ta IEPCTIEKTUBUA PO3BUTKY PUHKY aBTOTOBAPIB.

KirouoBi cioBa: aBTOTOBapu, OpraHizailisi MNpOAaXiB, ACOPTUMEHT, PHUHOK

MOTOPHOI OJIMBHU, aBTOCEPBIC, Ma3aruH aBTOTOBAPIB.

SUMMARY

Zero Maksym. Features of Organizing the Sale of Automotive Products.

The paper discusses the theoretical aspects of organizing the sale of automotive
products. It analyzes the classification, assortment, and factors affecting the process of
selling automotive products. Methods of research and evaluation of sales organization
effectiveness are examined. The sales organization of automotive products at the «VCE»
store of LLC «VCE» is studied. An organizational and economic description of the store’s
activities is provided, the assortment of automotive products sold is analyzed, and the
existing sales system is evaluated. Directions for improving the organization of
automotive product sales at the «VCE» store of LLC «VCE» are proposed, including the
development of strategies to increase sales volumes, improve service, and implement
innovative approaches. Trends and prospects for the development of the automotive
products market are also analyzed.

Keywords: automotive products, sales organization, assortment, motor oil market,

auto service, automotive product store.
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