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AHOTAIIISA

T'onyonunua K. €. Pexkiiama B cucteMi KOMYHIiKANIHHOI AISIBHOCTI MiANPHUEMCTBA i
HIJISIXM 11 BIOCKOHAJIEHH.

B xBamidikamiitHiii poOOTI pO3MISIHYTO TEOPETHUKO-METOAUYHI OCHOBM OpraHizarlii
pEKJIaMHO1 KaMIlaHii Ha MiJMPUEMCTBI, 31HCHEHO OIIHKY KOMYHIKAIIIHOI MisUTBHOCTI,
PO3pOOJIEHO PEeKOMEHAAIIIT 100 BIOCKOHAJICHHS PEKJIaMH B CHCTEMI KOMYHIKaI[IHHOT
nismbHOCTi  mianpuemctBa TOB «bi Tpeitm»y TM  Jlamotymka. 3  ypaxXyBaHHSM
cneuu@piky npoaykmii TM JlamoTymka Ta KOHKYPEHTHHUX YMOB 3allpONOHOBAHO
BIIpoBa/KeHHA  digital-TexHonorii B peKIaMHy JISUIBHICTh, IO  CHPHUSATUME
N1JBULIEHHIO KOHKYPEHTOCIIPOMOKHOCTI npoaykuii TM JlanoTyiika Ha puHKY.
KuarouoBi cioBa: KoMyHIKaliiiHa [ISJIbHICTD MIJNPUEMCTBA, pEKJIaMHA KaMIIaHis,
digital-TexHoorii.

SUMMARY

Golubnycha K. E. Advertising in the system of communication activities of the
enterprise and ways to improve it

The bachelor’s thesis considers the theoretical and methodological foundations of the
organization of the advertising campaign at the enterprise were considered, the
evaluation of the communication activity was carried out, and recommendations were
developed for improving the communication activity of the enterprise "Bi Trade" LLC
TM Lapotushka. Taking into account the specifics of TM Lapotushka products and
competitive conditions, the introduction of digital technologies into advertising
activities 1s proposed, which will contribute to increasing the competitiveness of TM
Lapotushka products on the market.

Keywords: communication activity of the enterprise, advertising campaign, digital
technologies.
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