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SUMMARY

Bondarenko M.A. STREET FOOD MARKET IN UKRAINE: NEW
TRENDS AND BUSINESS OPPORTUNITIES

Object of research: street food market establishments in Ukraine.

Subject of research: activities of street food market enterprises on the example
of Dnipropetrovs'k region.

Purpose: to forecast the street food market in Ukraine, new trends and current
business opportunities that can be used today.

Conclusions and novelty: it was found that the street food market in Ukraine
and the Dnipro region is quite competitive, but the search for new opportunities and
trends will help strengthen the competitiveness of enterprises in this segment. The
market of street food in Ukraine, in particular in the Dnipro region, is analyzed.
Measures to expand the Kitchen Secret enterprise to strengthen its competitiveness
and increase sales are proposed.

The results of the study can be used to assess the potential for market
development and identify promising areas for investment, identify new trends and
trends in the development of the street food market, understand consumer needs and
develop effective marketing strategies, assess the competitiveness of different
formats of street food establishments, increase the volume of activities of food
establishments, in particular to improve the activities of Kitchen Secret.

The degree paper amounts 42 pages. It is illustrated with 3 fig., 7 tables; 24
references are used.

Keywords: Street food market, street food, trends, marketing, business opportunities,

food safety standards, HACCP, food truck, food court, dark kitchen.
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