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AHOTANIA

Xpucmuy €.B. Konxypenmocnpomoowcnicms npooykyii nionpuemcmea i po3pooxa
3ax00i8 w000 ii ni08ULeHHS

B kBamidikamiitHii poOoTi OakanaBpa pO3MVISTHYTO TEOPETUKO-METOIUYHI OCHOBH
KOHKYPEHTOCTIPOMOKHOCTI  MPOAYKIi MIANPUEMCTBA, 3A1MCHEHO MapKETUHTOBHIM
aHaji3 Ta MapKeTUHroBUM ayauT aisuibHOCTi, SWOT aHamiz 1 MapKeTHHroBe
JTOCITIDKEHHST yIo00aHb CIOXKHMBAYiB, pO3pOOJICHO peKOMeHAAIlli MO0 IMiABUIIEHHS
PIBHIO KOHKYpPEHTOCIIPOMOXHOCTI mpoaykiii kommanii Vodafone Vkpaina. 3
ypaxyBaHHsIM crnermdiku mpoxykmii  mianpuemctBa «Vodafone VYkpaina» Ta
KOHKYPEHTHUX yMOB 3alpOINOHOBAHO BIIPOBA/KCHHS HOBOTO TapHU(HOTO TUIaHY, IO
CIPUSATHME IMiJBUIICHHIO KOHKYpPEHTOCIPOMOXKHOCTI mignpuemctBa «\Vodafone
VYKkpaiHa» Ha pUHKY.

Kuarwo4osi CJI0Ba: KOHKYPEHTOCTIPOMOKHICTh MPOTYKIIIT, aHai3
KOHKYPEHTOCTIPOMOKHOCTI, KOHKYPEHTH1 IepeBard, IIbOBa ayJAUTOPIs, KOMIUIEKC
MapKETHUHTY.

SUMMARY

Khrystych Y. V. competitiveness of the company's products and development of
measures to improve it.

In the qualification work of The Bachelor, the theoretical and methodological
foundations of the competitiveness of the company's products are considered, marketing
analysis and marketing audit of activities are carried out, SWOT analysis and marketing
research of consumer preferences, recommendations for improving the level of
competitiveness of VVodafone Ukraine products are developed. Taking into account the
specifics of Vodafone Ukraine's products and competitive conditions, it is proposed to
introduce a new tariff plan that will help increase the competitiveness of VVodafone
Ukraine in the market.

Keywords: product competitiveness, competitiveness analysis, competitive advantages,
target audience, marketing mix.
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