YHIBEPCUTET imeni AJIb®PEJIA HOBEJISA

KA®EJIPA MIJIIMUEMHUIITBA TOPT'IBJII TA BIPKOBOI IISAJIBHOCTI

KBAJI®IKAIIIMHA POBOTA

Ha TEMY

“Bnpoeadicennn iHHOGAUIUHUX MOSIOUHUX
NPOOYKmMIie 0e2yCmauiuHUMU MEMOOamMu Ha

nionpuemcmei”
(3a marepiatamu TOB «A.B.A.H.I'.A.P.[1»)

BukonaJga: 3m00yBau 2 Kypcy,

rpynu IITh-17 mB

CuneunianbHocTi 076 «IlinnpueMHUITBO,
TOPTiBJIsI Ta 0ipsKOBa AIAIBHICTH»
MaxanjsoBa BiaaauciaaBa IropiBaa
KepiBauk: Ky3smenko O.B., k.e.H.

J{Hinpo
2018



AHOTAIUS

Muxaitnoa B.l. BmpoBakeHHS 1HHOBallIMHMX MOJIOYHMX IPOJYKTIB
JeTyCTaIllliHUMHU METOAaMH Ha I1IIMPHUEMCTBI.

PosrisHyTO TeopeTnyHi 3acagy 1010 BIPOBAIHKCHHS 1HHOBAIIMHUX MOJIOYHUX
MPOAYKTIB JEryCTalliiHUMH MeTOoAaMH Ha MiAnpueMcTBi. [IpoBeNeHO T1arHOCTHKY
npo 1B HOBUX MOJIOYHHMX MPOJYKTIB MIAIMPUEMCTB-KOHKYPEHTIB, 1eHTU(IKAIII0 Ta
BUSBJICHHS (panbcudikanii MOJIOYHUX MNPOAYKTIB IIJISAXOM AErycTaii. 3alpornoHOBaHO
HU3KY MPONO3UIIIN 1110/10 (POPMYBAHHS CUCTEMH MOKA3HUKIB SIKOCT1 MPOAYKIIIT O PiBHS
«OaxaHOCTI» CMOKHUBaYa.

KirouoBi cnoBa: igeHTHdiKaiis, (anbcudikaiis, MOJOYHI NPOAYKTH, PHUHOK,

CITOKUBAYI.

SUMMARY

Mykhailova V.I. Introduction of innovative dairy products by tasting methods at
the enterprise.

The theoretical principles concerning introduction of innovative dairy products
by tasting methods at the enterprise are considered. Diagnostics of profiles of new dairy
products of competitor companies, identification and identification of falsification of
dairy products by tasting was conducted. A number of suggestions on the formation of
a system of indicators of product quality to the level of "desirability" of the consumer
are offered.

Key words: identification, falsification, dairy products, market, consumers.
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