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AHOTAIIS

I'epkyn A.C. Ponp Ta 3HaueHHS BHYTPINIHBOTO OpPEHAIHTY Yy 3alydeHHl Ta

yTpUMaHHI TAJIAHTIB B OpraHizariii.

B po06oTi po3risiHyTO TEOPETHUYHI aCIIEeKTH BHYTPIIIHBOTO OPEHIIHTY Y 3ay4eHH1
Ta yTpUMaHHI TanaHTiB B opradizamii. I[IpoBemeno anamiz misbHOCTI AT
«YKPCUBBAHK» Ta po3rasiHyTo MpakTHUKK YCHIIIHOTO 3aCTOCYBAaHHSI BHYTPIIIHHOTO
opeunuary B AT «YKPCUBBAHK». 3ampornoHoBaHO BHUKOPUCTaHHS 3aXOMIB JUIS
MOCWICHHsSI BHyTpimHbOro OpeHmy poodotomaBus B AT «YKPCUBBAHK» Ta
pEeKOMEH Il 00 MOTHBAIIIM MPAIiBHUKIB 7151 €EKTUBHOTO YIIPABIIHHS TaJaHTaAMU
B AT « YKPCUBBAHKY.

KBamidikarriitHa poOoTa CKIaga€eThCs 3 TPhOX PO3JILIIB, UTFOCTPOBaHA 9 TaOIUIISIMU
1 10 pucyHkamu, B Ipoliecl HallMCaHHs BUKOPUCTAHO 33 JiTepaTypHUX JKEPEIL.

KitouoBi cnoBa: OpeHja, BHYTpIIHIA OpeHAMHI, MOTHBAIlif, 3aJy4eHHS Ta
yTPUMAaHHS TAJIaHTIB, ISUIbHICTD IMiIMIPUEMCTBA.

SUMMARY

Gercul A.S. The role and importance of internal branding in attracting and retaining
talent in the organization.

The paper examines the theoretical aspects of internal branding in attracting and
retaining talent in the organization. The analysis of the activities of JSC
"UKRSIBBANK" was carried out and the practices of successful application of internal
branding in JSC "UKRSIBBANK" were considered. The use of measures to strengthen
the internal brand of the employer in JSC "UKRSIBBANK" and recommendations
regarding the motivation of employees for effective talent management in JSC
"UKRSIBBANK" are proposed.

Diploma work consists of three divisions, illustrated by 9 tables and 10 pictures, in
the process of writing 33 literary sources are used.

Keywords: brand, internal branding, motivation, talent attraction and retention,
enterprise activity.



|3 O 172 1 Ommodka! 3akiaaka He onpeaeseHa.

PO341JI 1 TEOPETHUYHI ACIIEKTHY BHYTPIIIHbOI'O BPEHMWHI'Y ...Ommoka!
3akiajaKa He onpeeseHa.

1.2 BruiuB BHYTpIIIHBOTO OPEHIUHTY Ha 3aJly9eHHS Ta yTPUMaHHS TaJlaHTIB
............................................................................. Ommodka! 3akiaaka He onpeaeseHa.

P N
RO3LI 2 BHYTPIIITHIV BPEHJIVHI" B AT « YKPCUBBAHK»Ommnoka! 3akiaaka
He onpeelieHa.

L 2.1. Anam3 gisneHocTi manpuemctBa AT « YKPCUBBAHK».............. Omuoka!
Bakuiagka He ompe/esieHa.

N 2.2. IIpakTUKH YCHIITHOTO 3aCTOCYBaHHS BHYTPIIHbOTO OpeHaunry B AT
KYKPCUBBAHKY ..o, Ommuodka! 3akiaaka He onpeaeseHa.

O3/11 3 PEKOMEHJALIT IIIOJI0 TIOKPAII[EHHS BHYTPIIITHEOTO
PEH/VHTY B 3AJTYUEHHI TA YTPUMAHHI TAJIAHTIB B AT

CKYKPCHUBBAHKY .....coiiiiiiiieeiie e Ommodka! 3akiaaka He onpeaeseHa.
" 3.1 Po3po0Oka ctparerii 3axo0/1iB JJisi TOCUJICHHS BHYTPIIIHBOTO OpEH Ty
BO6OTOZ[aBH}I ........................................................ Ommodka! 3akiaaka He onpeaeseHa.
T 3.2 PexomMeHaltii 1mo10 MOTHBAIlIN TIPAIIBHUKIB U1 €PEKTUBHOTO YIIPABIIHHS
PATTAHTAMY .o Ommodka! 3akiaaka He onpeaeseHa.
%I/ICHOBKI/I ....................................................... Ommodka! 3akiaaka He onpeaeseHa.
BIOOATKMH......ccviii Ommodka! 3akiaaka He onpeaeseHa.

CTIMCOK BUKOPUCTAHUX JIKEPEII ......... Ommodka! 3akiaaka He onpeaeseHa.
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1
[ToHATTS Ta CyTHICTh OpeHAY POOOTOAABLS ....... Ommoka! 3akiagka He onpenesieHa.



