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AHOTAINIA

BypueBa O. A. BbpenHauHr sik edeKTHBHA TEXHOJIOTisI 3aBOKBAaHHS Ta
YTPUMAHHS MOKYIIIA.

B xBamidikariifHiii poOOTI PO3MISHYTO TEOPETUKO-METOJAUYHI OCHOBHU IPOIECY
yopaBiiHHS OpeHaoMm Kopropaiili «biochepa», 3miHCHEHO aHaI3 MapKETHHTOBOIO
Cepe/oBHIa KOMITaHii, HaaHO peKOMEHAAIlli 100 yJAOCKOHAICHHS ii OpeHJAMHTY Ta
aHai3 e()eKTUBHOCTI 3aIIPOIIOHOBAHUX 3aXO/IB. 3 ypaXyBaHHSM CHEHU(pIKA MPOAYKIIIi
kopriopaiiii «biocdepa» oOrpyHTOBaHO HampsMHU YAOCKOHAJCHHS 1 OpEHAMHTY, IIO
CIPUATUME PO3LIMPEHHIO ii YaCTKU HA BITYU3HSIHOMY PUHKY.

Kuarwouosi cJioBa: OpeHiHT, MAapKETHHTOBE CEpeIOBHUIIIE,
KOHKYPEHTOCHPOMOKHICTb, OpeH1, €(EKTUBHICTb.

SUMMARY

Burtseva A. A. Branding as an effective technology for winning and
retaining a customer.

The qualification master’s thesis considers the theoretical-methodological bases
of the Biosphere Corporation brand management process are considered, the marketing
environment of the company, recommendations for improving its branding and analysis
of the effectiveness of the proposed measures are given. Taking into account the
specifics of Biosphere Corporation products, the directions for improving its branding
are substantiated, which will contribute to expanding its share in the domestic market.

Keywords: branding, marketing environment, competitiveness, brand, efficiency.
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