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AHOTAIIISA

3ybenxo [FOnis Anopiiena “Aoanmayis MidCHAPOOHO20 00C8IOY PO3BUMK)

eleKMpOHHOI Komepyii 00 ymos Ykpainu”.

VY 1iit AMIUIOMHINA poOOTI pO3TISTHYTA Ta JOCIIKEHA cpepa eIeKTPOHHOT KOMepITii
3 0COOJIMBUM aKIIEHTOM Ha TOMY, SIK CBITOBI NMPAaKTHUKU MOXYTh OYTH 3aCTOCOBaHi 0
KOHKPETHUX OOCTaBUH Y KpaiHH.

Berynuuii po3/iii BU3Ha4Ya€ BaXIIMBICTh LIOTO TOCHII)KEHHS B KOHTEKCTI Cy4acHO1
riobanpHOi exoHOMikHM. BiH 3a0e3nedye MOTYKHY TEOPETHUHY Ta METOAOJIOTIUHY
OCHOBY, BUBUAIOYHU MPUPOY, €BOJIIOIIIO Ta BIUIUB €JIEKTPOHHOT Komepilii. Kpim Toro, B
[OMY pO3JILJII MPOAHAII30BAHO MIXHAPOJIHE 3pPOCTAaHHS EJIEKTPOHHOI KOMepIli B
PO3BUHYTHX €KOHOMIKaX.

VY npyromy po3aun mpoaHaji30BaHUN CTaH e€JIeKTPOHHOI KoMmepIlii B YKpaiHi 3a
OCTaHHI1 JIeK1JIbKa POKIB. KpUTUUHO OLIHEHO MOKJIMBOCTI 3aCTOCYBaHHS MI>KHApOJHOTO
JOCBIAY B YKpaiHl, BKJIIOYAIOUH KYJbTYPHI, €KOHOMIUHI Ta PEryJsTOPHI MapaMeTpHu.
Takoe, y po3aumn po3’saCHEHI IIOTOYHI TEPEHIKOAM Ta TIepeAadadeHl MOTEHIlIHHI
NEPCIEKTUBH PO3BUTKY €JIEKTPOHHOI KOMepLii B YKpaiHi.

OctanHil pO3a1T MICTUTHh aHaNi3 3MIHU CTaHy €JIEKTPOHHOI KOMEPIIi MiJ 4ac
BiffHU, 3MIHY TPEHJIB, METOJIIB Ta MIHJHMBI BUMOTH OHJIAWH-CIIOKMBAYIB y CKJIQJHUX
oOcraBuHax. HamaHo mpakTWyHi peKOMEHJAIlli IMOJA0 BIPOBAHKEHHS OTPUMAHUX
PE3yNbTATIB JUIsl CHPUSHHS PO3BUTKY €IIEKTPOHHOI Komepilii B Ykpaini. Ha ocHoBI 1iux
JaHHUX OyJau 3amponoHOBaHa MOJENb Ta 3po0JeHl MPOTrHO3-pO3pPaxXyHKH AJis
niaBUIEeHHS MpUOYTKy oHnaiH kommanii "COSMIC " 3a momomororo imMruieMeHTaril
OJIHI€1 3 MDKHAPOHHUX MTPAKTHUK.

KitouoBi ciioBa: enekTpoHHa KOMEpIlisl, OHJIAMH-MPOAaX, HUudpoBa €KOHOMIKA,
EKOHOMIYHHI PO3BUTOK, ONITUMI3aIlisl, COIIAIbHI MEPexXi, YKpaiHa, TOCBI MI>KHAPOTHUX

KOMIIAHI1A.



SUMMARY

Zubenko Yuliia Andriivna “Adaptation of the international experience of e-

commerce development to the conditions of Ukraine ”.

This thesis examines and researches the field of e-commerce with a special
emphasis on how global practices can be applied to the specific circumstances of Ukraine.

The introductory section sets out the importance of this study in the context of
today's global economy. It provides a strong theoretical and methodological framework
by examining the nature, evolution and impact of e-commerce. In addition, this chapter
analyzes the international growth of e-commerce in developed economies.

The second section analyzes the state of e-commerce in Ukraine over the past few
years. The possibilities of applying international experience in Ukraine, including
cultural, economic and regulatory parameters, are critically assessed. That is, the section
explains the current obstacles and predicts potential prospects for the development of e-
commerce in Ukraine.

The final chapter provides an analysis of the changing state of e-commerce during
wartime, changing trends, methods and the changing demands of online consumers in
challenging circumstances. Practical recommendations are provided for the
implementation of the obtained results to promote the development of e-commerce in
Ukraine. Based on these data, a model was proposed and forecast-calculations were made
to increase the profit of the online company "COSMIC" by implementing one of the
international practices.

Keywords: e-commerce, online sales, digital economy, economic development,

optimization, social networks, Ukraine, experience of international companies.
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