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AHOTAIIS*

Himuenko A.O. Po3spobka  mapkemuneco8ux  3ax00i8 3  YOOCKOHANEHHS
00C1Y208Y8AHHS KILIEHMIB NIONPUEMCINEA.

B kBamidikariiiHiii po60Ti po3rIsSHYTO TEOPETUKO-METOANYHI OCHOBH YIPABIIHHS
SAKICTIO OOCITyTOBYBaHHS KJIIEHTIB Ha MIANPUEMCTBAX, 3J1MCHEHO MapKETHMHTOBHM aHai3
Ta MapKETUHTOBUN ayJHT MIsUIBHOCTI, PO3POOJICHO peKOMEHAAllll 1010 BIOCKOHAJICHHS
oOciayroByBaHHsl Kii€HTIB Kommanii «llynami». 3 ypaxyBaHHSM crneuu@ikd MOCIyT
komnaHii  «llyHami» Ta  MapKETHMHTOBOIO  JIOCHIUKEHHS  yIojao0aHb  KIIIEHTIB
3alpOMOHOBAHO BIIPOBA/KEHHSI 3aXOJiB 3 YyJOCKOHAJEHHS OOCITYyroBYBaHHS KIIIE€HTIB
komrianii «llyHami» Ta opranizaimii BiAAUTy MapKETHHTY, PEKOMEHJIOBAHO IPOBOJIUTU
MapKETUHIOB1 JOCHIKEHHSI II0JI0 YIOA0O0aHb KJIIEHTIB BJACHUMHU CHJIAMH JBIYl Ha PIK,
00  CHOPUATUME  IMIJBHUIIEHHIO  KOHKYPEHTOCIIPOMOXKHOCTI  MIANPUEMCTBA  Ta
YAOCKOHAJIEHHIO 00CIIyroByBaHHs KoMmaHii «L{yHami» Ha puHKY TOTE€IbHUX MOCTYT.

KirouoBi cjioBa: ynpaBiiHHS SKICTIO OOCIYroBYBaHHSI KIIEHTIB, OpraHi3arlis
MapKETUHTOBOI JISUIBHOCTI MIAMPUEMCTBA, MApPKETUHTOBE JTOCHIIKEHHS, YAOCKOHAJICHHS
SKOCT1 0OCITyrOBYBaHHS KJII€HTIB, MAPKETUHTOBUI aHaIli3 MiANPUEMCTBA.

SUMMARY

Dimchenko A.O. Development of marketing measures to improve the company's
customer service.

In the qualification work, the theoretical and methodological foundations of
managing the quality of customer service at enterprises were considered, a marketing
analysis and a marketing audit of activities were carried out, and recommendations were
developed for improving customer service of the "Tsunami' company. Taking into account
the specifics of the services of the Tsunami company and the marketing research of
customer preferences, it is proposed to implement measures to improve the customer
service of the Tsunami company and the organization of the marketing department, it is
recommended to conduct marketing research on customer preferences in-house twice a
year, which will contribute to increasing the competitiveness of the company and
improving service "Tsunami™ company in the market of hotel services.

Keywords: management of the quality of customer service, organization of
marketing activities of the enterprise, marketing research, improvement of the quality of
customer service, marketing analysis of the enterprise.
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