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YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA

KA®E/JIPA MIZKHAPOJHOI'O MAPKETHUHI'Y
AHOTAIIA

Ksamidixkariitaiit po6oTi marictpa «Po3pobka ctpaTerii mpocyBaHHs TOBapy Ha
PUHOK» TIPOAHANi30BaHO CyYaCHUW CTaH PUHKY BiJEOIrop, OIIHEHO KOHKYPEHTHE
CepeNIOBHILE, TOCIIIHPKEHO IOBEAIHKOBI XapaKTepUCTUKU IIUIOBOI ayauTopii Ta
PO3MIIHYTO THCTPYMEHTH W KaHAJIWM MapKETHHTOBMX KOMYHikKaIliid. Pobora OazyeThcs
Ha BukopuctanHi SWOT-ananizy, KOHKypeHTHOTO aHani3y Ta iHcTpyMeHTiB PESTEL
JUIsl BU3HAUYEHHSI CTpaTeriuHuX nepesar rpu «Propagationy. 3anponoHoBaHa cTpaTeris
BKJIIOYA€ €TalM IUIaHYBaHHS, peaji3ailii Ta OIIHKA €(PEKTUBHOCTI MAapKETHHTOBUX
3aX0/iB, a TaKOXX BpAaxOBYy€ IHHOBAIHI MIAXOAW 10 IUGPOBUX KOMYHIKAIIIM.
Ocob6nuBy yBary mpuAUIEHO (QOPMYBAaHHIO YHIKAJIbHOI TOProBOi MPOMO3MIILL,
opieHTOBaHO1 Ha »xkaHp Survival Horror ta anmprepHaTuBHUN crokeT. PesynbraTn
JOOCIIUKEHHSI  CHPSAMOBaHI HAa MIJABUIIEHHS KOHKYPEHTOCHPOMOKHOCTI — 1HJII-
PO3pOOHUKIB.

KurouoBi cioBa: ctpareria npocyBanHs, Survival Horror, MapKeTHHTOB1 KOMYHIKaITii,
1H1-pO3pOOHMKH, IIIHOBA Ay AUTOPIA, HM(POBI MIATPOPMH, KOHKYPEHTHUN aHAI3.
Abstract

The master's thesis, "Development of a Product Promotion Strategy in the
Market," analyzes the current state of the video game market, assesses the competitive
environment, examines behavioral characteristics of the target audience, and explores
marketing communication tools and channels. The research framework is grounded in
SWOT analysis, competitive analysis, and PESTEL tools to identify strategic
advantages for the game "Propagation.” The proposed strategy includes planning,
implementation, and evaluation phases of marketing activities, integrating innovative
approaches to digital communication. Special attention is given to the development of a
unique selling proposition tailored to the Survival Horror genre and an alternative
storyline. The findings aim to enhance the competitiveness of indie developers.
Keywords: promotion strategy, Survival Horror, marketing communications, indie

developers, target audience, digital platforms, competitive analys.
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