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AHOTALUS

Cokon M.O. Po3pooka mapkemunz060i cmpamez2ii npPoOMUCI08020
nionpuemcmaa.

Kpamigikamiitna poboTta mOpuCBIYEHA BAOCKOHAJICHHIO TMIAXOMIB 10
CTpaTErivHOr0 MAapKETHUHTOBOTO IUIAHYBAHHSI BEIUKHUX MPOMHUCIOBUX IIINPUEMCTB.
Ha ocHOBI TeopeTHMyHOro aHagi3y BHU3HAYEHO CYTHICTb, BHUIW Ta 3HAYEHHS
MapKETUHTOBUX CTPATETid y CydyaCHHX yMOBax rio0aibHOI KOHKypeHIii. B po6ori
JOCIIIPKEHO BHYTpilIHE 1 30BHIimHE cepefounie TOB "MerinBect Xomausr",
nposeneHo SWOT-anani3, PEST-anani3, a Takoxk OL[IHEHO €()EeKTUBHICTh 1CHYIOYO1
MapKETUHTOBOI CTpaTerii KOMIIaHii.

B po6oTi 3ampornoHOBaHO MiIXOAW A0 OIIHKM MAapKETUHTOBUX CTpaTerii,
iHTerpamli cydacHux HUGPOBUX TEXHOJOTIN aHali3y pUHKY, PO3pOOIll CIEHAPHUX
Mojieiel ajamnTailii 10 KpU30BUX YMOB 1 MPOMO3UIll IHHOBAIIMHHUX PIIIEHb IS
M1JIBUIIIEHHSI KOHKYPEHTOCTIPOMOXKHOCTI TianpueMctBa. Oco0auBy yBary mpuaijeHO
nuBepcudikalli puHKIB, BIPOBA)KEHHIO COLIAIIBHO BiJIMOBIAAIBHOTO MAPKETUHTY Ta
onTUMI3allli BUTpAT yepe3 eHeproePeKTUBHI TEXHOIOTI.

PesynbTaT JOCHIIKEHHS MAlOTh MPAKTUYHE 3HAYEHHS ISl  BEJIUKUX
MPOMUCIIOBUX KOMIIAHIM, COPUSAIOUYHN €(PEKTUBHIIIOMY YIPaBIIHHIO MAPKETUHTOBUMU
poIlecaMy, MOKPAIIEHHIO MO3UIIA HAa PUHKY Ta 3a0€3MEUYEHHI0 JIOBTOCTPOKOBOI
CTIAKOCTI1 O13HECY.

Ku11040Bi cj10Ba: MapkeTHHIOBa CTpATETisl, pPUHOK, MAPKETUHTOBA JiSJIbHICTD,
KOHKYPEHTOCIPOMOXKHICTh, CIIOKMBAYl, MAPKETUHTOBE TUIAHYBAHHS.

SUMMARY

Sokol M.O. Development of a marketing strategy of an industrial enterprise.

The qualification work is devoted to improving approaches to strategic
marketing planning of large industrial enterprises. On the basis of theoretical analysis,
the essence, types and importance of marketing strategies in the current conditions of
global competition are determined. The article studies the internal and external
environment of Metinvest Holding LLC, conducts a SWOT-analysis, PEST-analysis,
and evaluates the effectiveness of the company's existing marketing strategy.

The paper proposes approaches to evaluating marketing strategies, integrating
modern digital market analysis technologies, developing scenario models for
adapting to crisis conditions and offering innovative solutions to improve the
company's competitiveness. Particular attention is paid to market diversification, the
introduction of socially responsible marketing and cost optimisation through energy-
efficient technologies.

The results of the study are of practical importance for large industrial
companies, contributing to more efficient management of marketing processes,
improving market positions and ensuring long-term business sustainability.

Keywords: marketing strategy, market, marketing activities, competitiveness,
consumers, marketing planning.
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