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AHOTALIA

Kopxosa A. B. TEHJIEHLIII PO3BUTKY PUHKY KAB’SPEHb Y MICTI JIHITIPO TA HATIPSIMU
MOro BAOCKOHAJIEHHS

06°exm docnioxcennsa: ipouec (PyHKIIOHYBaHHA Ta TpaHchopMallii puHKY KaB’sipeHb MicTa J[Hinpo sk
CerMEeHTa PECTOPAHHOTO T'OCIIOIAPCTBA B CYYaCHUX €KOHOMIYHUX YMOBaX.

Ilpeomem Oocniodxcennsa: TEOPETUUHI 3acal, TEPUTOPiaJbHO-TAlTy3eBa CTPYKTYpa, KOHKYPEHTHE
CepeIOBUILIE Ta CTpATET1YH1 HAIIPSIMU PO3BUTKY CyO’€KTIB pUHKY KaB’sapeHb MicTa J[Hinpo (Ha npukiani
kaB’spHi «DoubleDecker Cake & Coffee»).

Mema pobomu: NOCTIAUTHA Cy4aCHUN CTaH 1 KIIOYOBI TEHJEHLII PO3BUTKY PUHKY KaB’SIPEHb Yy MICTI
JIHinpo, MpoBeCTH KOMIUIEKCHHM aHalli3 MisUIbHOCTI MPOBIJHOTO TpaBIsl PUHKY Ta OOIPYHTYBaTu
MEePCIEKTUBHI HANPsSMHU BJOCKOHAJIEHHs (PYHKIIIOHYBaHHS 3aKJIa/1iB IaHOTO CETMEHTA.

Ooeporcani 6UCHO8KU ma iX HOBU3HA! YTOUHEHO Ki1acu(ikalito ¢popmariB KaB’ipeHb Ta 11eHTH(PIKOBAHO
KJII04YOB1 (akTopu (pOpMyBaHHS MOMUTY B YMOBax BOEHHOTO cTaHy. Ha OCHOB1 po3paxyHKy iHAEKCY
I'epdinpans-Xipmmana J0BEIE€HO, L0 PUHOK KaB’speHb JIHiNmpa € HU3bKOKOHLIEHTPOBAaHUM Ta
BHCOKOKOHKYpPEHTHUM. BusiBneHo crneuudiky AisuIbHOCTI KaB’ spHi-KoHauTepcbkoi «DoubleDecker
Cake & Coffee» gk n0oKkanbHOrO JpaiiBepa TYpPUCTHYHOI MPUBAOIMBOCTI MicTa. 3arnporOHOBaHO
BIIPOBA/DKEHHS] 1HHOBALIMHUX TMPOJIYKTIB (KaBOBI KOHIIEHTpATH, MPOTEiHOBAa KaBa, POCIHHHI
JIBTEPHATUBH) AJIS MMiJIBUILICHHS ONepaliifiHOi e(heKTUBHOCTI 3aKJIaIiB.

Pesynomamu 00cniodcens mModjcyms Oymu 6uKOpucmaHi BIACHUKAMU Ta MEHEDKEpaMU 3aKJajliB
pPECTOPAHHOI'0 FOCHOJAPCTBA Il pO3POOKU CTpaTeriii KOHKYPEHTOCIIPOMOKHOCTI, @ TAKOK OpraHaMu
MICIIEBOTO CAMOBPSAYBAaHHS I OL[IHKK TYPUCTHUYHOTO MOTEHIIaTy TaCTPOHOMIYHOTO CEKTOPY MICTa.
Jumnnomua pobora: 74 c., 6 puc., 18 tabin., 61 mxeperno.

Knwuosi cnosa: puHOK KaB’sipeHb, PECTOPAHHE FOCHOJAPCTBO, KOHKYPEHTOCIIPOMOXHICTb, CIIOKUBYI
HepeBary.



SUMMARY

Korzhova A. V. TRENDS IN THE DEVELOPMENT OF THE COFFEE SHOP MARKET IN
THE CITY OF DNIPRO

The research object is the process of functioning and transformation of the coffee shop market in Dnipro
as a segment of the hospitality industry under current economic conditions.

The research subject includes theoretical foundations, territorial and sectoral structure, competitive
environment, and strategic development directions of coffee shop market entities in Dnipro (using the
example of "DoubleDecker Cake & Coffee").

The research paper aims at investigating the current state and key development trends of the coffee shop
market in Dnipro, conducting a comprehensive analysis of a leading market player's activities, and
substantiating perspective directions for improving the functioning of establishments in this segment.
The scientific novelty of the study: The classification of coffee shop formats was refined, and key factors
forming demand under martial law were identified. Based on the calculation of the Herfindahl-
Hirschman Index, it was proved that the coffee shop market in Dnipro is low-concentrated and highly
competitive. The specifics of "DoubleDecker Cake & Coffee" as a local driver of the city's tourism
attractiveness were revealed. The introduction of innovative products (coffee concentrates, protein
coffee, plant-based alternatives) was proposed to increase the operational efficiency of establishments.
The results of the research can be implemented by owners and managers of hospitality establishments
to develop competitiveness strategies, as well as by local self-government bodies to assess the tourism
potential of the city's gastronomic sector.

The degree paper comprises 74 pages. It includes 6 figures, 18 tables, and 61 references.

Keywords: coftfee shop market, hospitality industry, competitiveness, consumer preferences.
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