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AHOTAIIA

CamoiinoB JI.O. Bulip crpaterii mignpueMcTBa 3a OLIHKOK SIKOCTI
MOPEIPOIYKTIB Ta MOBEIIHKH CIIOKHUBAaYiB

PoGota peTenbHO pO3Tisgae aclekTd TOBAPO3HABUOI XapaKTEPUCTUKH
yCcTpullb Ta GOPMYBAaHHS MONUTY Ha HUX B YKpaiHi. ABTOp aHaJli3y€ CTaH PUHKY
YCTPUIh Ta BUSBISE TEHICHIIT HOTO PO3BUTKY, IPOBOAUTDH MOPIBHIIBHUN aHANi3
PI3HUX THUIIIB YCTPUIb, BPAXOBYIOUU PI3HOMAHITHI (paKTOPH, SIKI MOKYTh BIUIUBATH
Ha iXHIO SIKICTh, TaKi SK YMOBHU BHPOIIYBaHHS, reorpadiuHe po3TairyBaHHS Ta
YIPABIIHHS AKICTIO BAPOOHULITBA, PO3IJISIAA€ CTpATErii BUOOPY MIANPUEMCTBA AJIS
YCTPUYHOTO BUPOOHHUIITBA, 30KpPEMa, YAOCKOHAJIEHHS TEXHOJOTIYHUX MPOLECIB Ta
BUPOIIYBaHHs, 100 3a0€3N€YNTH HAWBHILY SKICTh NPOAYKIi. TaKoXK, BUBYAETHCS
CTpareris BUOOPY LUJIBOBOTO CETMEHTY CIOXKMBAuiB, 3 ypaxyBaHHSAM iXHIX BUMOT
Ta MoTped, 10 crpuse OuUTbIl €PEeKTUBHOMY BHUBEJCHHIO TOBapy Ha PHUHOK 1
3aJJ0OBOJICHHIO monuTy. OTpuMaHi pe3yabTaTH JO3BOJIAIOTH 3POOUTH BHUCHOBKHU
IOJI0 ONTHUMAJIBHUX YMOB JJIsl JOCATHEHHSI BUCOKOI SIKOCTI YCTPHUIb 1 BUSHAYUTH
YUHHUKU, K1 MOXYTh OyTH Ba)XIMBUMHU JUIsi BUPOOHUKIB Ta CIIOXKHBAYIB ILUX
JIOPOTOIIIHHUX MOPCHKHUX JTAPYHKIB.

KirouoBi cnoBa: ycTpuili, SKICTb, OpPraHoJIENTHYHI Ta (PI3UKO-XIMIYHI
JOCITIJIKEHHS, CMaK, MOPENPOAYKTH, MOBEIIHKA CIIOKMBAYa, CETMEHT PUHKY.

ANNOTATION

Samoilov D.O. The choice of the company's strategy based on the
assessment of the quality of seafood and consumer behavior

The work carefully examines the aspects of commodity characteristics of
oysters and the formation of demand for them in Ukraine. The author analyzes the
state of the oyster market and reveals trends in its development, conducts a
comparative analysis of different types of oysters, taking into account various
factors that can affect their quality, such as growing conditions, geographical
location and management of production quality, considers strategies for choosing
an enterprise for oyster production, in particular, improvement of technological
processes and cultivation to ensure the highest quality of products. Also, the
strategy of choosing the target segment of consumers is being studied, taking into
account their requirements and needs, which contributes to more effective
introduction of goods to the market and satisfaction of demand. The obtained
results allow us to draw conclusions about the optimal conditions for achieving
high quality oysters and identify factors that may be important for producers and
consumers of these precious marine gifts.

Key words: oysters, quality, organoleptic and physicochemical studies, taste,
seafood, consumer behavior, market segment.
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