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AHOTAIIA

I'puoacosa A.FO. Bukopucmanns enemenmis KOMNIEKCY MAPKEMUHZ) 8 KOHKYDEeHMHIU
noimuyi NiONPUEMCmad.

B kBamidikaimiiiHiid poOOTI pO3IIIAHYTO TEOPETHUKO-METOJMYHI OCHOBH KOMIUIEKCY
MapKETUHTY Ta KOHKYPEHTHOI MOMITHKY MIAMPUEMCTBA, 311MCHEHO MAPKETUHTOBUH aHaIi3
Ta MApKETUHTOBUN ayAMUT AiSUTBHOCTI, PO3POOJICHO peKOMEHAAIlli 100 BIOCKOHAJICHHS
KoMIuiekcy Mapketunry mianpuemctBa «OKKO». 3 ypaxyBanHsM cnenudiky MpoayKIi
nignpuemctBa  «OKKO» Ta KOHKYpeHTHHX yMOB  3allpOTIOHOBAHO  IPOBOJUTH
MapKETUHTOBHI ayAUT ISUTbHOCTI, TTOKPAIUTH MPUCYTHICTh Y COIIaIbHUX MEpexkax Ta
posmuproBaTu reorpadiro missibHOCTI. lle chpustTume 30epekeHHI0 TMO3MINT Jiijepa
nignpuemctBa «OKKO» Ha puHKy.

KarouoBi  cioBa:  KOHKypeHTHa  MOJITHKAa  MIANPUEMCTBA,  YIPABIIHHS
MIJMPUEMCTBOM, OpraHizallis MapKEeTUHIOBOI JISJIBHOCTI MIiANPUEMCTBA, KOMILIEKC
MapkeTuHry, 4P, 7P, KOHTpOJIb MApPKETUHTOBO1 A1SJILHOCTI MiAMPUEMCTBA, MAPKETUHTOBUH
ayauT.

SUMMARY

Hrydasova A.Y. The use of elements of the marketing complex in the company's
competitive policy.

In the qualification paper, the theoretical and methodological foundations of the
marketing complex and the company's competitive policy were considered, a marketing
analysis and a marketing audit of activities were carried out, and recommendations were
developed for improving the marketing complex of the OKKO enterprise. Taking into
account the specifics of the OKKO company's products and competitive conditions, it is
suggested to conduct a marketing audit of activities, improve the presence in social networks
and expand the geography of activities. This will contribute to maintaining the leading
position of the OKKO enterprise in the market.

Keywords: competitive policy of the enterprise, management of the enterprise,
organization of the marketing activity of the enterprise, marketing complex, 4R, 7R, control
of the marketing activity of the enterprise, marketing audit.
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