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ABSTRACT

Rymshyna A. Development and Ways of Implementation of the International

Investment Project “Digital Growth Agency for SMEs in Austria”

The aim of this thesis is to develop an international investment project that
supports the digital transformation of SMEs in Austria. The research includes
macroeconomic and sectoral analysis, desk-based review of policy and digital
trends, and financial modelling. Austria’s economic stability, EU membership, and
strong innovation support make it an attractive location for foreign investment. At
the same time, structural weaknesses such as a digital skills gap, limited SME access
to public funding, and complex regulation create significant barriers for small
businesses. These challenges reveal a clear market need, which the proposed Digital
Growth Agency aims to meet through personalised, scalable services. Financial
forecasts confirm the project's viability and its potential for social and economic

value creation.

Keywords: SME digitalisation, Austria, investment climate, financial

planning, entrepreneurship, digital transformation



AHOTAIIISA

Pumwuna A.€. Pospobka ma waaxu —peanizayii - MIidCHApOOHO20

iHgecmuyitino2o npoexmy «Aeenyis yugposozo possumxy o MCH Ascmpiiy

MeToto AUIUIOMHOT poOOTH € PO3pOOKa MIKHAPOIHOTO 1HBECTUIIIMHOTO
MIPOEKTY, IO CIIpUsTUME U(PPOBi TpaHchopMallii MajIoro Ta cepeHbLOro 0i3HeCy
B ABcCTpii. JlocaipkeHHsT OXOIUTIOE MAaKPOCKOHOMIYHUMN 1 TaJTy3eBUN aHaJ13, OTJISI
nepkaBHOI MUQPOBOI MOMITHKU Ta (iHaHCOBEe MojaemtoBaHHSA. CHIIbHI CTOPOHU
ABCTpIi, Takl IK EKOHOMIYHA CTaOUIBHICTD, 4eHCTBO B €C Ta MiATpUMKa 1HHOBAIIIH
poOJIATH KpaiHy NMpUBaOIMBOIO JJisl 1HO3EMHUX 1HBECTOPiB. BomHOUac Taki ciadki
CTOPOHM, SK JediuuT HUPPOBUX HaBHUOK, oOMmexenuit npoctyn MCII no
Jiep>kaBHOTO (hiHAHCYBaHHS Ta CKJIAJIHE PETYJIIOBAHHS, CTBOPIOIOTH Oap’e€pu s
nu(ppoBOro po3BUTKYy Oi3Hecy. Came 111 BUKIMKH (OPMYIOTh PUHKOBUM 3aIHT, HA
SKWUW BIAMOBIZA€ 3allpONOHOBAHA arcHIllS, HaJal4u MEPCOHA30BaHl W THYYKI
nociyru. MIHAHCOBI PO3pPaXyHKH MIATBEPIKYIOTh KUTTE3AATHICTH 1 COILIAIbHY

I[IHHICTb MPOEKTY.

KimrouoBi cmoBa: mudposizamis MCII, ABcTpis, 1HBECTUIIMHUN KiIiMar,

(d1HaHCOBE IJIaHYBaHHS, MANPUEMHHULITBO, IM(poBa TpaHcHopMalis
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