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AHOTALIIA

Kocrenko A.K. BIUIMB IHTEP’€PY KAB’SIPEHb HA CIIOXMBYI
ITEPEBAI'U KJIIEHTIB

06 ’exm 0ocnidxcenns: iporiec popMyBaHHS CIIOKMBYUX TepeBar KJI1€HTIB KaB'sSpHI
TOB «KOD®DEE TIME»

Ilpeomem Oocniddicenns: TEOPETUUHI, METOJNYHI Ta MPAKTUYHI €JIEMEHTH BIUIMBY
1HTEep'epy KaB'sIpHI HA CIIOKUBY1 MIEpeBaru KIIi€HTIB.

Mema pobomu — BU3HAYCHHS XapaKTepy Ta CTyIEHS BIUIMBY IHTEp'e€py KaB'spHI Ha
dbopMyBaHHS  CHOKHMBYHMX T[€peBar KIIEHTIB Ta po3poOKa MPaKTUIHUX
peKOMEHalid II0A0 BIOCKOHAJICHHS IU3aWHEPCHKUX PIIIEHb AJS IMiABHILEHHS
KOHKYpeHTOCcTHpOMOKHOCTI TOB «KODDEE TIME».

Ooepoicani eucnosku ma ix Hosuszna: TeopeTHdHe 3HAYEHHS POOOTHU TOJATAE Yy
CUCTEMAaTH3allll Ta NOrJIMOJIEHHI HAyKOBUX MIAXOJIB IO PO3YMIHHS B3a€MO3B'S3KY
MDK JAW3alHOM 1HTEp'epy Ta CHOXKMBUOK MOBEIHKOW. [IpakThuHe 3Ha4YeHHS
noJisirae y po3poOili KOHKPETHUX PEKOMEHMAAII MO0 BIOCKOHAJICHHS 1HTEp'epy
kaB'sipHi TOB «KO®®EE TIME» Ta ouiHili iX eKOHOMIYHOi €)eKTUBHOCTI.
Ksanidikamiitna podora: 86 c., 18 puc., 12 tabmn., 70 mxepen.

Knrouosi cnosa: iarep’ep KaB’spHI, CIIOXKHBYI IE€peBarv, MOBEMIHKA KIIEHTIB,
JU3aiiH cepeIOBUINA, PECTOPAHHMI O13HEC.



SUMMARY

Kostenko A.K. THE INFLUENCE OF CAFE INTERIOR ON CONSUMER
PREFERENCES

Object of the research: the process of forming consumer preferences of the
clients of the coffee shop LLC "COFFEE TIME".

Subject of the research: theoretical, methodological, and practical aspects of
the influence of the coffee shops interior on the consumer preferences of its clients.

Purpose of the research: to determine the nature and extent of the influence
of the coffee shop interior on the formation of consumer preferences and to
develop practical recommendations for improving design solutions to enhance the
competitiveness of LLC "COFFEE TIME".

Conclusions and scientific novelty: The theoretical significance of the
research lies in the systematization and deepening of scientific approaches to
understanding the relationship between interior design and consumer behavior.

The practical significance consists in the development of specific
recommendations for improving the interior design of the coffee shop LLC
"COFFEE TIME" and the assessment of their economic efficiency.

Qualification paper: 86 pages, 18 figures, 12 tables, 70 sources.

Keywords: café interior, consumer preferences, customer behavior, design
environment, hospitality industry.
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