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Abstract
Mark Radchenko. Development and ways of implementation of the international
investment project «SPA in France.

The work includes a study of the modern economy of France and trends in its
development in recent years. It was found that many people from all over the world
choose France for recovery, because the resorts in France are one of the best. Also, in
the work, an analysis of competitors and the best place for the construction of a SPA
was carried out. In addition, the best procedures and comfortable placement of
modern spa areas were selected. | believe that this project will be popular not only at
the expense of tourists, but also local residents. The work analyzes and gives an
estimate of the financial part of opening a SPA, calculates possible revenues, predicts
costs and calculates approximate payback periods. Thanks to these data, it is possible
to assess how favorable this project will be, from the point of view of opening a small
business in France.

Keywords: competitor analysis, project payback terms, investment climate

analysis in France, cost calculations.

Anomayia
Mapx Paouenxo. Po3pobka ma winsixu peanizayii MisfCHapoOH020 IHBECMUYITIHO20
npoexmy «CIIA y Opanyiiy.

Y poOoTi mpoBeIeHO TOCTIIKEHHS Cy4acHOi ekoHOMikU DpaHiiii Ta
TEHJEHU1H ii pO3BUTKY 32 OCTaHHI poka. BusBineHo, mo 6araTo Jroaei 3 ycboro
CBITY 00upatoTh came OpaHilito il BiAHOBICHHS , TOMY K KypopTH Bo dpanirii
OJIHU 3 Halkpamux. Takox, y podoTi OyB MpOBeIeHNI aHaJIi3 KOHKYPEHTIB Ta
Haiikparioro micus ajs OyaiBaunTBa CITA. Okpim 11boro Oynu oOpaHi HaKpari
npouexypu 1 komdoptHe po3mimieHHs cydyacHux CITA 3oH. S BBaxaro, 1110 JaHUMN
MPOEKT Oyze MOMYJISIPHUM HE TUIBKH 33 pAXyHOK TYPHUCTIB, @ TAKOX 1 MICIIEBUX
xuteniB. PoboTa aHani3ye Ta gae ouiHky piHaHcoBoi yacTuHu BiIKpUTTsa CIIA,

PO3paxoBy€E MOXKIIMBI JOXO/IH, TIepeadavae BUTPATH Ta PO3PAXOBYE MPUOITH3HI
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TEPMIHH OKYIHOCTI. 3aBJIIKH LIUM JaHUM, MOKHA OLIIHUTU HACKIJIbKU LEH MPOEKT
Oyze CIPUATIMBUM, 3 IOTISAY BIAKPUTTS Majoro 6i3Hecy B dpaniii.

KirouoBi ciioBa: aHali3 KOHKYPEHTIB, TEPMIHU OKYITHOCT1 MMPOEKTY, aHalli3

1HBECTHUIIIMHOTO KiIiMaTy Bo DpaHirii, po3paxyHKH BUTPAT.
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