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AHOTALIA

Knrouko €.M. Po3pobka pexnamuoi kamnauii 6 mepeoici Inmepnem.

B xBamidikamniiiHiii poOOTi pO3MISHYTO TEOPETHUKO-METOAMYHI OCHOBH PO3POOKH
PEKIJIaMHOI1 IisUIbHOCTI B Mepexi [HTepHeT. 3 MeTo10 po3p0oOKH MapKETUHTOBUX 3aXO1B
MPOBEICHO aHaJli3 TOCMOAApChKOi misutbHOCTI mignpuemctBa TOB «Sister’s Aromay.
30kpemMa, 3A1MCHEHO aHalli3 PEeKJIaMHOI MAiSUIBHOCTI MIANPUEMCTBA, aHANI3 PUHKY
KOCMETHYHOI Ta mnapPyMepHOi MpOAYKIli, MPOBEIECHO CETMEHTYBAHHS PHUHKY Ta
NO3UIIIOHyBaHHS mpoaykuii, BukoHaHO SWOT-anami3. 3 ypaxyBaHHSIM OTPUMaHUX
pe3ynbTariB po3po0IeHO PEKOMEH Al 1010 BIOCKOHAJICHHS PEKJIAaMHOI JISJIbHOCTI B
Mmepexi [arepuer nmignpuemctBa TOB «Sister’s Aromay, siKi BKJIIOYalOTh BIIPOBAIKEHHS
NEPCOHAJII30BAHOI KOMYHIKaIlli 3 HIJILOBOIO AYAUTOPIEID Ta ONTUMI3ALI0 MNPUCYTHOCTI
OpeHny B IM(POBOMY CEPETOBHIILII.

Kurouosi cioBa: po3poOka pekiaaMHOI KaMITaHii, [U(POBUN MAPKETHHT, COLI1aJIbHI

MEpEexXi, peKJIaMHI IHCTPYMEHTH, PEKJIaMHa JiSUIbHICTD, L{IIbOBA aAyAUTOPIs, peKiIama.

SUMMARY

Kliuchko Y M. Development of an advertising campaign on the Internet.
The qualification paper examines the theoretical and methodological foundations of
developing advertising activities on the Internet. For the purpose of developing marketing
measures, an analysis of the economic activity of the company LLC «Sister’s Aromay
was carried out. In particular, an analysis of the company's advertising activities, the
cosmetics and perfumery market, market segmentation, and product positioning were
conducted, along with a SWOT analysis. Based on the results obtained, recommendations
were developed to improve the online advertising activities of LLC «Sister’s Aromay,
which include the implementation of personalized communication with the target
audience and optimization of the brand's presence in the digital environment.

Keywords: advertising campaign development, digital marketing, social media,

advertising tools, advertising activities, target audience, advertising.



3MICT

B T VI IMomumika! 3akaaaky He BU3HAYEHO.

PO3/IIJI 1. TEOPETUYHI OCHOBU PO3POBKU PEKJIAMHOI KAMIIAHII B
MEPEXI IHTEPHET ... IMomumika! 3akaaaky He BU3HAYEHO.

1.1. CyTHicTb Ta 3HaYeHHSI pEKJIaMHOI KaMIlaHii B Mepexi [HTepHeT ........... IMomuuka!

3akjaJKy He BU3HAYEHO.

1.2.  Bwuau ta 0co6mMBOCTI IHCTpYMEHTIB iHTepHET-pekIamullomunka! 3akaaaky He

BU3HAYCHO.

1.3. Etanu po3poOku Ta peamizanii pekjJaMHOI KaMIlaHii B Mepexi I[HTepHeT

IHomuaxka! 3aknaaKy He BUBHAYEHO.

PO3ALJI 2. AHAJII3 AIAJIBHOCTI HIAIIPUEMCTBA TOB «SISTER’S AROMA»

................................................................................ IHomuaka! 3akinaaKy He BUZBHAYECHO.

2.1. XapakTepuCTHKa roCroaapchkoi AisuibHOCTI mianpuemcteallomuiaka! 3aknaaky

HE€ BU3HAQYCHO.

2.2.  AmnHani3 pekjiaMHO1 AisUIbHOCTI MiANPUEMCTBA B Mepexi [HTepHET ........ IHomuika!

3aky1aaKy He BUBHAYECHO.

2.3.  Amnani3 puHKy KOCMeTH4HOI Ta napdymepHoi npoaykiiillomunka! 3akiaaaky He

BU3HAYCHO.

2.4. CerMeHTyBaHHS PUHKY Ta Mo3uilionyBaHHs nponaykuiillomuiaka! 3akiaaaky He

BU3HAYEHO.
2.5. SWOT-anaii3 miIIpHUEMCTBA........covveeneennen. Momuaka! 3akiaaKy He BU3HAYEHO.

PO3/IJI 3. PO3POBKA PEKJIAMHOI KAMITAHII B MEPEXXI IHTEPHET JIJ151 TOB
(SISTER’S AROMA ....oviiiiiiiiiiniieiieceeeee IMomunka! 3akiagKy He BU3HAYEHO.

3.1. Etanm po3poOku pexiamHoi kammnaHii B Mepexi IHrepuer mius TOB «Sister’s

ATOMD) ittt IMomuuka! 3akiagKy He BU3HAYEHO.

3.2. Bromxer pekiaMHOT KAMIAHII ..........c.ceenn.ee.. IMomuika! 3aknaaky He BUSHAYEHO.



3.3. OrmiHka

BMCHOBKHA

edexTuBHOCTI pekiaaMHoi kammaHii [lomuika! 3akiaaaky He BUZHAYEHO.

CIIMCOK BUKOPUCTAHUMX JIXKEPEJL .....coooiiiiiiiiieieeeteeeeete e 4

JIOIATKU ...
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