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AHOTAIIA

bonskoBa €.M. JlocmiKeHHsI SIKOCTI IOBENIPHUX BHUPOOIB Ta TOPrOBEIILHOIO
00CJIyroByBaHHsI MOKYTIIIB B CIEI1aJIiI30BAaHOMY Maras3uHi.

Y po0oTi pO3TISHYTO TEOPETHYHI 1 MPAKTUYHI ACMEKTH CTaHy Ta TEHICHIIIM
PO3BUTKY PHHKY IOBEIIpHHX BHPOOIB. JlocmikeHO OCHOBM (OpPMYyBaHHS SKOCTI Ta
CTPYKTYpHU  TOPTOBEJHHOTO  aCOPTUMEHTY  IOBENIpHUX  BUPOOiB.  PosrisHyTO
KJacu(iKallilo OBEIIPHUX BUPOOIB Ta OCHOBHI (pakTopu, 1m0 (OPMYIOTH CIONKUBYI
BJIACTUBOCTI IOBEJIIPHUX BUPOOIB.

[IpoBeaeHO MOCHIIKEHHS SKOCTI Ta AacOPTUMEHTY IOBENIPHUX BHpPOOIB B
crieniagi3oBaHOMY Mara3uHi.

JloC/DKEHO TOproBejabHE OOCIYyrOBYBaHHS IIOKYIIIIB B  CIEIIaTi30BaHOMY
Mara3uHi. Po3paxoBaHO y3arajabHIOIOUMIA MOKA3HUK PIBHS KYJIbTYPH OOCIYTOBYBaHHS
nokyniiB. Hagano pexomMeHaaii mo/10 mOKpaiieHHs PiBHS KyJIbTYpPU 0OCIyTrOBYBaHHS
NOKYTI[IB B CIELIAJI30BAHOMY Mara3uHi.

KirouoBi cnoBa: pPUHOK IOBEJIPHUX BUPOOIB, FOBENIpPHI BUPOOH, SKICTb,
aCOPTUMEHT,  TOpProBeJbHE  OOCIYyroBYBaHHS  TOKYMIIB, PIBEHb  KYyJbTYpHU
00CITyroByBaHHS.

SUMMARY

Boliakova Ye.M. Research on the quality of jewelry and customer service in a
specialized store.

This work examines the theoretical and practical aspects of the state and trends in
the development of the jewelry market. It explores the fundamentals of forming the
quality and structure of the jewelry product range. The classification of jewelry products
and the main factors influencing their consumer properties are discussed.

The study investigates the quality and assortment of jewelry products in a
specialized store. It also explores customer service in a specialized store. The
generalized indicator of the level of customer service culture has been calculated.
Recommendations for improving the level of customer service culture in the specialized
store are provided.

Keywords: jewelry market, jewelry products, quality, assortment, customer
service, service culture level.
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