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AHOTALILS

Conomonosa J{. A. Iumepnem-mapkemumne AK  3aci6  YOOCKOHANEHHS
KOMYHIKaYitiHoT OisiibHOCMI RIONPUEMCEA.

VY kBamidikamiiiHii poOOTI MOCTIIKEHO TEOPETHYHI ACHEeKTH KOMYHIKAIiHOT
TISTBHOCTI  MINPUEMCTBA, 30KpeMa TOHATTS Ta MNPUHIMIA  MapKETUHTOBUX
KOMYHIKaIlli{, poJib KOMYHIKAII}l y CTpaTeriYHOMY YIPaBJIiHHI, OCHOBHI IHCTPYMEHTH Ta
KaHaIu KOMYHIKaliil Ha mignpuemctsi. [IpoBeaeHO aHali3 rocmoaapchbkoi AisTbHOCTI
ToproBoi mMapku «OueitHa», M0 BKIOYAE OMHUC JISAJIBHOCTI, aHali3 ICHYIOUOi CUCTEMU
CTUMYJIIOBaHHA 30yTY, pUHKY, CETMEHTallli Ta MO3UI[IOHYBaHHs TOBapiB, a Takox SWOT-
aHayi3. 3amporoHOBAHO  HAMPSIMU  BJIOCKOHAJICHHS  [HTEpHET-MapKeTUHTy  Ha
nianpueMcTBi. Po3po0iieHO KOHKPETHI 3aX011 00 pO3pOOKHU BeO-CalTIB, MOLUTYKOBOTO
mapkerunry (SEM), mpucytHocti B comianbHuX Mepexax (SMM) 1 KOHTEeHT-
MapkeTuHry. Po3poOiieHo OI0/KET MapKEeTUHIy Ta TPOBEACHO EKOHOMIYHE
OOTPYHTYBaHHS 3alpPOINOHOBAHUX 3aXOJIB, COIPSIMOBAHMX HA MiABUIIEHHS €()EeKTUBHOCTI
KOMYHIKAIIfHOT ~ MIsJIBHOCTI, 30UIbIIEHHS TMPOAQXIB Ta TOKpPAIIEHHS  IMIIKY
nianpueMctBa. Peanizaiisi 3alipoNOHOBaHUX 3aXOJIB CIPUATHME CTAJIOMYy PO3BUTKY
TOproBoi Mapku «OJieiiHa» Ta MIABUILEHHIO 11 KOHKYPEHTOCTPOMOXHOCTI HA PUHKY.

Knrwwuoei cnosa: IHTepHET-MapKETHHT, KOMYHIKaIllifHa [isUTbHICTH, BEO-CaWT,
NOIIYKOBUN MapKETHHT, COLIaTbHI MEpPEX1, KOHTEHT-MapKeTHHT, OpeHn «OmnelHay.

SUMMARY

Solomonova D.A. Internet marketing as a means of improving the communication
activity of the enterprise.

In the bachelor’s thesis, the theoretical aspects of communication activities of
enterprise are researched, in particular, the concept and principles of marketing
communications, the role of communications in strategic management, and the main tools
and channels of communications at the enterprise. An analysis of the economic activity
of "Oleina" trademark is carried out, including a description of the activity, analysis of
the existing system of sales promotion, market, segmentation and positioning of goods,
as well as SWOT-analysis. Directions for improving the Internet marketing at enterprise
are proposed. Specific measures for website development, search engine marketing
(SEM), social media presence (SMM) and content marketing have been developed. A
marketing budget is developed and an economic justification of the proposed measures
aimed at improving the efficiency of communication activities, increasing sales and
improving the image of the enterprise is carried out. The implementation of the proposed
measures will contribute to the sustainable development of "Oleina” brand and increase
its competitiveness in the market.

Keywords: Internet marketing, communication activities, website, search engine
marketing, social networks, content marketing, “Oleina” trademark.
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