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AHOTAIIA

Muponenko C.B. IlepcnekTuBY PO3BUTKY TYPUCTHYHOI NpuBadauBocTi JHinpa

(BuKopucToBy0uH nocBig Heo-Hopka)

Bunyckna kBamigikaiiiina po6ota 3a cnerianbHicTio 242 «Typusmy, cneriami3zarii
«Typusmornoris». — YHiBepcuret iMeHi Anbdpena Hobens, duinpo, 2025.

BurnyckHa KBayidikaniiiaa po6oTa nmpucesueHa aHaiizy gocsixy Heio-Hopka y
PO3BUTKY TypU3MYy Ta MOKJIMBOCTSAM HOr0 ajanTarlii Ajs MiABUILEHHS TYPUCTHYHOI
npuBabmMBoCcTi MicTa [{Himpo. Y poOoTi po3riisiiatoThCsl KIIFOUOBI ACTIEKTH TYPUCTUYHOT
1H(pPaCTPYKTYpH, MApKETUHTOBHX CTpaTerii Ta opraHizamii nofaii. OcodauBy yBary
NPUJIINEHO aHATI3Y YCIHANX npakTuK Hero-Mopka, TaKKX SK TypHCTHUHHIT GpEHIHHT,
MacITaOH1 KyJIbTYpHI 3aX0/Id Ta IHHOBALIMHI MIIXOIU A0 3aJIy4€HHS TYPHUCTIB.
Pe3ynbrarom pocnikeHHs € po3poOKa peKoMeHAalliil I0J10 BIOCKOHAJICHHS
TYPUCTUYHOI IHPPACTPYKTYPH Ta BIIPOBAKEHHSI €(PEKTUBHUX MAPKETUHTOBUX
cTparerii y J{Hinpi, a TakoX eKOHOMIYHE OOTPYHTYBAaHHS iX JIOL[IIBHOCTI.
3anponoHOBaHi PillIeHHs CIIPSMOBAaH1 Ha T1BUIIEHHS KOHKYPEHTOCTIPOMOXKHOCTI MicTa
HAa TYPUCTUYHOMY PUHKY Ta CTUMYJIFOBaHHS MICIIEBOTO €KOHOMIUHOTO PO3BUTKY.
K:mouoBi cioBa: Typusm, Hero-Hopk, {rinpo, TypucTnuHa indpacTpykTypa,
MapKETUHTOBI CTpaTerii, TYPUCTUYHUIN OPEHIMHT, EKOHOMIYHA JAOIIBHICT, KYJIbTYPHI

3aX0J1, PO3BUTOK TYpU3MY.



ADSTRACT

Myronenko S.V. Prospects for the Development of Dnipro’s Tourism Appeal
(Using the Experience of New York)

‘The qualification work is devoted to analyzing New York’s experience in tourism
development and its potential adaptation to enhance the tourism appeal of the city of
Bnipro. The study examines key aspects of tourism infrastructure, marketing strategies,
and event organization. Special attention is given to analyzing New York’s successful
practices, such as tourism branding, large-scale cultural events, and innovative
approaches to attracting tourists.

The research results in the development of recommendations for improving Dnipro’s
tourism infrastructure and implementing effective marketing strategies, along with an
economic justification of their feasibility. The proposed solutions aim to increase the
city’s competitiveness in the tourism market and stimulate local economic development.
Keywords: tourism, New York, Dnipro, tourism infrastructure, marketing strategies,

tourism branding, economic feasibility, cultural events, tourism development.
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