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AHOTALIS

BoakoBa A.B. MapkeruMHroBa JisUIbHICTH MIANPUEMCTBA TAa LUISAXH il
B/IOCKOHAJICHHS.

Kranidikamiitna po6ota nprcBsiueHa BUBUCHHIO TEOPETUYHHUX 3aCa]] Ta MPAKTUYHUX
aCHeKTIB MapKETUHIOBO1 MISJIbHOCTI MIiANPUEMCTBA. PO3INISHYTO TEOPETHYHI OCHOBH
yIpaBIiHHS MAapKETUHTOBOIO NisUIbHICTIO. [IpoaHali3oBaHe MApKETUHIOBE CEPEOBUIIIE
TOB «JHTEPMEXAHIKA». IlpencraBineHi HanmpsiMd BAOCKOHAJIEHHS MapKETHUHTOBOT
TIsUTBHOCTI miAnpueMcTBa. B mpoiieci po6oTu 3po0aeHO0 BUCHOBKH Ta MPOIO3HUIIIT 1010
OOIpYHTYBaHHS HANPSMKIB BAOCKOHAJIEHHS MAapKETHHIOBO1 AISUIBHOCTI MiANPUEMCTBA
TOB «IHTEPMEXAHIKA». Pe3ynpraté po3poOOK MOXYTh OyTH BHUKOpPUCTaHI B
NPAKTUYHIN MapKETUHTOBIN ISITBHOCTI.

KuarouoBi cioBa: pyHOK, MapKeTHHTOBA AiSUIbHICTh, KOHKYPEHTOCIIPOMOXKHICTD,

CHO)I(I/IBa‘{i, MApKCTUHI'OBC INIAHYBAHHA.

SUMMARY

Volkova A.V. Marketing activity of the enterprise and ways of its improvement.

The qualification work is devoted to the study of the theoretical foundations and
practical aspects of the enterprise's marketing activities. The theoretical foundations of
marketing management are considered. The analyzed marketing environment of
"INTERMEHANIKA" LLC. Areas of improvement of the company's marketing
activities are presented. In the course of the work, conclusions and proposals were made
regarding the justification of directions for improving the marketing activities of the
enterprise "INTERMEHANIKA" LLC. Development results can be used in practical
marketing activities.

Key words: market, marketing activity, competitiveness, consumers, marketing

planning.
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