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AHOTALIIA

Humb6amox JI. B. Jocmimkenns skocti kopmy s tBapun «Club 4 paws» Ta
(dbopMyBaHHSI IOMTUTY HA HHOTO.

VY po6oTi pO3TIAIal0TEC TEOPETHYHI aCIeKTH JOCHIKEHHS SIKOCTI KOPMIB ISt
TBAapUH Ta (PaKTOpH, 110 BIUIMBAIOTh HA (POPMYBaHHS MONUTY Ha HUX. [IpoaHanizoBaHO
KJacudikaIliro KOpMiB JUIsl TBAPUH, BAMOTH JI0 1X SKOCT1 Ta METOJIY OLIHKH. J{ociIKeHo
CTaH 1 TEHJCHII PUHKY KOPMIB JJIsI TBapHWH, a TaKOX OpraHi3aliiHO-eKOHOMIYHY
xapakrepuctuky kommnanii «CLUB 4 PAWSy, Ha npukmani skoi OyJio IpPOBEIEHO
JOCIIKEHHS KOCTI KopMy. OKpeMy yBary npuaiieHo (opMyBaHHIO MOMUTY HA KOPMHU
JUIsl TBapUH 4Yepe3 OpraHizaliio MapTHEPCHKUX MporpaM 1 po3poOKy Mporpamu
JIOSUTBHOCTI JIJIsl 3ally4€HHSI Ta YTPUMaHHS MOKYMIliB. Takox OIIHEHO e(EeKTUBHICTH
BIIPOBAKCHHS 1TuX nporpam st kommanii «CLUB 4 PAWSy.

KirouoBi cnoBa: ¢opmyBanns nonuty, TM «Club 4 Pawsy», sgkicTh KoOpMmy,

IPOrpaMHu JIOSITLHOCT1, KOPM ISl TBAPHH.

SUMMARY

Tsymbaliuk D. V. Research on the Quality of Animal Feed "Club 4 Paws" and the
Formation of Demand for It.

The paper examines the theoretical aspects of researching the quality of animal
feed and the factors that influence the formation of demand for it. The classification of
animal feeds, their quality requirements, and evaluation methods are analyzed. The state
and trends of the animal feed market are studied, along with the organizational and
economic characteristics of the company «CLUB 4 PAWS», which served as the basis
for the feed quality research. Special attention is given to the formation of demand for
animal feed through the organization of partnership programs and the development of a
loyalty program to attract and retain customers. The effectiveness of the implementation
of these programs for the company «CLUB 4 PAWS» is also evaluated.

Keywords: demand formation, «Club 4 Paws» brand, feed quality, loyalty

programs, animal feed.
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