YHIBEPCUTET IMEHI AJIbB®PE/IA HOBEJISA
KA®EAPA MI'KHAPOJHOI'O MAPKETHUHI'Y

KBAJI®IKAIIIMHA POBOTA BAKAJIABPA

Ha TEMY

«PEKJIAMHA JISAJIBHICTD NIINPUEMCTBA 1
MOKJIUBI HAIIPSIMU i1 HOKPALLIEHHST»

Buxkonag: 3100yBau 4 kypcy, rpynu MI'p-19-2
CrnemiansHocTi: MapkeTtunr. Pekinama ta
013HEC KOMYyHIKaIlii

Kynunpka Karepuna AuapiiBaa

KepiBauk: SIpemenko C.C., k.€.H., JOIIEHT

Jninpo
2023



AHOTANIA

Kynuyvka K.A. Pexnamua OisinbHicmb NiONPUEMCMBA | MOXNCIUBT HANPAMKU il
NOKPAUeHHL.

B xBamidikamniitHii poboTi OakanaBpa pO3TIASHYTO CYTHICTh CTPaTEridyHOTO
MJIaHYBAaHHS PEKJIAMHOI JISTILHOCTI, OCOOJIMBOCTI YIPABIIHHS PEKJIAMHOIO JISUIBHICTIO
Ha MINPUEMCTBI; MIIXOAH 10 OI[IHKY €()eKTUBHOCTI YIIPABIIHHS PEKJIAMHOI JIsITbHOCTI,
HaJlaHI  XapaKTEepUCTUKH  TOCMOJApPChKOi  MISUIBHOCTI  KOMmaHii  «Versacey;
MpoaHaIi30BaHUM CTaH PEKJIAMHOI A1SUTbHOCTI KOMIIaHIi «Versace»; po3po0seHi 3aX0au
3 BJIOCKOHAJIEHHSI PEKJIAMHOI JTIsJIbHOCTI KoMMaHii «Versacey; po3risiHyTa eKOHOMIYHA
JOIUTBHICTH (OUiKyBaHUM €(PEeKT) 3anpONnOHOBAHUX 3aXO0/IIB.

KurouoBi cjioBa: ynpaBiaiHHS peKIaMHOIO JISUIBHICTIO HA MIANPUEMCTBA,
MIIXOAU 0 OLIHKKA €(PEKTHUBHOCTI YIPaBIIHHS PEKJIAMHOI MisUTbHOCTI, €KOHOMIYHA

JOIIJIBHICTD PEKJIaMHHUX 3aXO0/IIB.

SUMMARY

Kunytska K.A. Advertising activity of the enterprise and possible directions for its
improvement.

The bachelor's qualification work examines the essence of strategic planning of
advertising activities, features of managing advertising activities at the enterprise;
approaches to evaluating the effectiveness of advertising management; provided
characteristics of the business activity of the "Versace" company; the state of advertising
activity of the company "Versace" was analyzed; developed measures to improve the
advertising activity of the company "Versace"; the economic feasibility (expected effect)
of the proposed measures is considered.

Keywords: management of advertising activities for enterprises, approaches to
evaluating the effectiveness of advertising management, economic feasibility of

advertising measures.
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