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AHOTANIA

Hlanucina A.. Bnacui mopeogenvHi Mmapku niOnpuemMcmeda. CMEOPEeHHs ma
VYAPABAIHHS

B xBamidikamiiiHiii poOOTI MaricTpa MpOBEICHO aHali3 1BEHT PUHKY YKpaiHU.
[IpoBeneHo aHai3 BHYTPINIHBOTO Ta 30BHIIIHBOTO MapKETHMHTOBOI'O CEpPEIOBHIIA,
BukoHaHO SWOT-aHani3 Ta BU3HAYEHO OCHOBHI HaNpsSMHU BIOCKOHAJEHHS isJIbHOCTI
komnaHii «Mama 3aka3zanay». [IpoaHanizoBaHO MisJIBHICTH MPOBIAHUX KOMIIAHIH, IO
NpalioloTh B PO3BAXKAJIBHOMY CErMEHTi. Po3po0ieHO MiJKUTan CTpaTeriio s
HiIpUEMCTBA CPEPH MOCTYT.

Kuaiwo4oBi cioBa:, pyHOK, MapKETUHIOBE CEPEJOBMINE, aHaji3, KOMYHIKaIIIi,

JUJKUTAT CTpaTeTis.

SUMMARY

Shalyhina A Company's own trademarks: creation and management

In qualification work of the master the analysis of events of the market of Ukraine
is carried out. The analysis of internal and external marketing environment was
conducted, SWOT analysis was carried out and the main directions of improvement of
the activity of the company “Mother ordered” were determined. The activities of the
leading companies operating in the entertainment segment are analyzed. A digital
strategy for a service company has been developed.

Keywords :, market, marketing environment, analysis, communications, digital

strategy.
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