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AHOTALIS

CagesioBa JI.K. JlocaigkeHHs1 pUHKY NPOAYKTY AJIAA OOIPYHTYBaHHs BHOOpY
MapPKETHHIOBOI Hillli

KBanmidikauiitHy poOOTy HNpPUCBSIYEHO MTOCHIIIKEHHIO TEOPETHYHHUX 3acaja Ta
aHaJi3y MapKeTUHroBOi JisibHOCTI Reisebank AG. VY3aranpHeHO MiAXOAW MO
(opMyBaHHS MApKETHUHIOBO1 CTpaTerii 0aHKIBCHKUX YCTAHOB 13 YpaxyBaHHSM Iaiy3€eBoi
cnenu@iKy Ta MOBEJIHKOBUX XapaKTEPUCTUK CIOKUBAYIB.

[IpoananizoBaHO NPOAYKTOBHUI MOPT(deb, CTPYKTYpY JOXOAIB 1 BUTpaAT OaHKY Ta
e(EeKTUBHICTh KIIOYOBUX HANpsMIB, 30KpeMa BAIIOTHUX omepamiid 1 podbotu 3
JIOPOTOI[IHHUMHU MeTalaMu. EKOHOMIUHY JOIUIBHICTH OILIHEHO 3a nokazHukamu CLV Tta
ROI, 06rpyHTOBaHO MOTEHIIia)I PO3BUTKY Y CHEI[ia/li30BaH1i PUHKOBIN HIlI1.

VY npakTuU4Hil YacTHHI po3pO0IEeHO MapKETUHIOBUN KoMIUieke 7P Ta 31iiicHeHO
(diHaHcOoBe OOTPYHTYBAHHS 3alpONOHOBAHMX pillleHb. Pe3ynbTatu MOXYTh OyTH
3aCTOCOBaH1 B JISVIBHOCTI OaHKiB, IO MPAIIOIOThH 13 BAJIIOTHUMH W 1HBECTHUIIMHUMU
IPOAYKTaMH, a TAKOXK y MOJAJIBIIUX HAYKOBUX JIOCIIKEHHIX MAPKETUHTY (IHAHCOBHUX
HOCHYT.

Kiarw4oBi ciaoBa: MapkeTHHTOBa CTpaTerisi, MapKEeTHHIOBUM KOMIUIEKC 7P,
OankiBchKa Hima, ginancosi nociyru, Customer Lifetime Value, Return on Investment,

IPUOYTKOBICTb.



SUMMARY
Savelova D.K. Market Product Research to Justify the Choice of a
Marketing Niche

The qualification thesis is devoted to the study of theoretical foundations and the
analysis of marketing activities of Reisebank AG. The work summarizes approaches to
the formation of marketing strategies in banking institutions, considering industry-
specific features and consumer behavioural patterns.

The product portfolio, revenue and cost structure of the bank were analysed, as well
as the performance of key business areas, including currency operations and precious
metal transactions. Economic feasibility was assessed using CLV and ROI indicators, and
the potential for development within a specialized market niche was substantiated.

In the practical section, a 7P marketing mix was developed with financial
justification of the proposed decisions. The results may be applied in the practice of banks
operating with currency and investment products, as well as in further academic research
in the field of financial services marketing.

Keywords: marketing strategy, 7P marketing mix, banking niche, financial

services, Customer Lifetime Value, Return on Investment, profitability.
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