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AHOTAINISA

Cupoma A.B. Po3pooka ma winaxu peanizauii MidcHapoOHO20 iHEeCMUUIIHO20
npoexmy «Maza3un yKpaincbKo2o Hauionaibho2o 00a2y y Kanaoiy.

VY po6oTi IpOBEIEHO MOCIIHKEHHS CydacHOT eKOHOMIKM KaHaau Ta TeHACHIIIN ii
PO3BUTKY 3a OCTaHHI IT'SITHAAIATh pOKiB. BcTaHoBIeHO, 1m0 KaHana € oHi€r0 3 HAOUIBII
€KOHOMIYHO PO3BHMHEHUX KpaiH CBITY, OCKUIBKM B KpaiHi €()EKTHUBHO PO3BHUBAETHCS
IPOMUCIIOBICTh, HAJAroXKEH1 TPAHCTIOPTHI IIISIXHU BCEPEIUHI KpaiHU BUCOKUH MOKA3HUK
BBII Ha nynry HaceneHHs, a TaKOX € BEJUKI 3alacl KOPUCHUX KOMAJIMH, IO TaKOX
MOKpally€e 3arajJbHUi E€KOHOMIYHUN CTaH KpaiHM y CYYacHUX pealisX. YKpaiHil €
CHOMOIO 32 YHCEJIbHICTIO €THIYHOI0 MeHIuHOI Kananu, craHoBisun maike 4% Bij
3arajbHOI KUIBKOCTI HaceneHHs kpainu. Kpim Toro, ykpaiHceka miacniopa B Kanani mae
3HAQYHUN TOJITUYHUN Ta €KOHOMIYHUM BIUIMB, IO 3 POKaMU POOUTH KpaiHy OuUIbII
MPUBAOJIMBOIO JIJIs1 YKPATHCHKUX 1HBECTOPIB Ta MIABUIILYE JIOSIBHICTD O YKPAiHCHKOTO
013Hecy B 11 kpaini. OcoOIMBO 11€ aKTYaJIbHO JJISI TUX, XTO 3allIKaBJIECHUU y BIAKPUTTI
MarasuHiB, SIK1 BiJOOpaXaroTh aBTEHTHUYHICTb Y KpaiHU y 3B 3Ky 3 IOCUTh IUBUJIKHUM Ta
JUHAMIYHUM 3POCTaHHSIM Ta MOUIUPEHHSIM 1HTEpECY A0 YKPaiHChKOi YHIKAJIBHOCTI, 1110
BIJIOKPEMJIIOE KpaiHy BiJl IHIIUX CJIOB'SIHbKUX HAI[IOHAIBHOCTEM, y CBITI, HA *aJlb, BIiiHA
B YKpaiHi Tako>k BHECJIa CBiil BAaroMuii BHECOK Y 11e. B pamMkax po6oTu Oyso mpoBeaeHo
aHami3 pUHKY onaary B TopoHTO, 3a pe3yJbTaTaMU SKOTO PO3POOJICHO KOHIICTIIIO
CYy4YaCHOTO 1HBECTHILIIMTHOTO TMPOEKTYy I BIAKPUTTS Mara3uHy YKpaiHCBKOTO
HaIllOHAJIBHOTO oiry. Takuil mpoeKkT MIr Om OyTH YCIHIIIHUM SK cepejl KaHaAlliB,
TYpUCTIB KpaiHW, TaK 1 cepel YKpaiHLiB, ki O copusui nomyispusaiii. ¥ poOoTi
aHATI3yEThCS Ta OIIHIOETHCS (DIHAHCOBA YACTHWHA BIAKPUTTS Mara3uHy, pPO3paxoBy€EThCS
MOKJIMBHM JTOX1J, TIEpe10adaroThCs BUTPATH Ta PO3PAXOBYETHCS MPUOTUZHUM TEPMiH
OKYIHOCTI. 3aBJSKH OTPUMAHUM JaHUM MO>KHA OLIIHUTH, HACKUIBKH IIeH MPOEKT Oyje
CIPUSTIMBUM I BIAKPUTTS Manoro Oi3Hecy B Kanasi 1 4u 3a1ikaBUTh BiH Cy4acCHUX
1HBECTOPIB.

Knwuosi cnoea: punok 00s2y, ykpainceka oiacnopa 6 Kanaoi, mepminu

OKynnocmi ineecmuuyiiinozo npoexmy, NPV.



SUMMARY

Syrota A.V. Development and ways of implementation of the international
investment project «Ukrainian national clothing store in Canada»

The paper studies the modern economy of Canada and trends in its development
over the past fifteen years. It has been established that Canada is one of the most
economically developed countries in the world, as the country has an efficiently
developing industry, well-established transportation routes within the country, a high
GDP per capita, and large mineral reserves, which also improves the overall economic
situation of the country in modern realities. Ukrainians are the seventh largest ethnic
minority in Canada, accounting for almost 4% of the country's total population. In
addition, the Ukrainian diaspora in Canada has significant political and economic
influence, which over the years has made the country more attractive to Ukrainian
investors and increased loyalty to Ukrainian businesses in the country. This is especially
true for those who are interested in opening stores that reflect the authenticity of Ukraine
due to the fairly rapid and dynamic growth and spread of interest in Ukrainian unigueness,
which separates the country from other Slavic nationalities, in the world, unfortunately,
the war in Ukraine has also made a significant contribution to this. As part of the work,
we analyzed the clothing market in Toronto and developed a concept for a modern
investment project to open a Ukrainian national clothing store. Such a project could be
successful both among Canadians, tourists to the country, and Ukrainians, who would
contribute to its popularization. The paper analyzes and evaluates the financial part of
opening a store, calculates the possible income, anticipates expenses and calculates the
approximate payback period. Thanks to the data obtained, it is possible to assess how
favorable this project will be for starting a small business in Canada and whether it will
be of interest to modern investors.

Keywords: clothing market, Ukrainian diaspora in Canada, investment project

payback period, NPV.
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