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AHOTAIIISA

['unpoBa €.0. YnpapniHHA MapKETUHTOBOIO JISJIbHOCTHIO OpraHi3allii

Po3misiHyTO TEOpPETUKO-METOAOJIOTIYHI OCHOBU B JOCIHIJIKEHHI MapKETUHTOBOT
JUSITEHOCTI Cy9acHOTO MiAMPUEMCTBA Ta PO3PO0Ka HOBHX ITiIXO/IB ITIOJI0 Y/I0CKOHAICHHSI.
BusnaueHo cyTHICTh y HEOOXIJHOCTI Opi€HTallli HAayKOBOTEXHIYHOI, BUPOOHHMYOI Ta
30yTOBOI MISTILHOCTI MiJMPHEMCTBA Ha OOJIK PUHKOBOTO TOIUTY , MOTped Ta BUMOT
cnokuBauiB. JlocnmimkeHo BUAM cTparerii Ta (opMu IUTAaHOMIPHOI oOpradizaiii
BupoOHuITBa. IIpoBeneno anami3z misuibHOCTI mianpueMmctBa TOB «ATB-Mapkety,
JOCHIPKEHO JIII04y CHCTEMY OpraHi3aliifHO-€eKOHOMIYHMX BIJIHOCUH YMPABIIHHS Ta
MapKETUHTOBOIO J1STTbHOCTBIO.

3anporoHOBaHO HANMPSIMHU yIOCKOHAJIEHHS CUCTEMU OpraHizalliiHOCKOHOMIYHUX
BIIHOCUH YIOpPaBIIHHS ,MapkeTHHroBa aisuibHICTE TOB «ATBbMapker», mns d4oro
HEOOX1THO TEpPemIIHYTH AacCleKTH CIUPAIYMCh Ha 3alUTH PUHKY, BCTAHOBIIOBATU
KOHKPETHI MOTOYHI Ta TOJOBHUM YMHOM JOBrOTPUBANI (CTpaTeriuHi) I, NUISXH iX
JIOCSITHEHHSI Ta peabHI JDKEpeNna pecypciB TOCMONAPCHKY HisSUIbHICTh, BHU3HAYATH
Ta OakaHuil NpUOyTOK.

KBamiikamiitna poboTa cKJIamaeTbCs 3 TPbOX PO3AUIIB, 1ItocTpoBaHa 16
TabmuusiMu 1 10 prcyHKamH, B MPOIECI HAaNMCaHHA BUKOPUCTAaHO 49 niTepaTypHUX
JDKepena.

Kitto4uoBi cioBa: MapKeTUHIoBa JiSUTBHICTB , MIANPUEMCTBO, PUHKOBUM TMOIIHUT,
BUPOOHUITBO , €EKTUBHICTh, METOIU JAOCIHKEHHS , PEKJIAMHI 3aX0/IH , MAPKETHUHIOBI

IHCTPYMEHTH.



SUMMARY

Hylova Y.O. Management of marketing activities of the organization

The theoretical and methodological foundations in the study of the marketing
activity of a modern enterprise and the development of new approaches to improvement
are considered. The essence of the necessity of orientation of the enterprise's scientific
and technical, production and sales activities to account for market demand, needs and
demands of consumers has been determined. Types of strategies and forms of planned
organization of production were studied. The analysis of the activity of the company
"ATB-Market" LLC was carried out, the current system of organizational and economic
relations of management and marketing activities was investigated.

Directions for improving the system of organizational and economic management
relations, marketing activity of LLC "ATB-Market" are proposed, for which it is
necessary to review aspects based on market requests, set specific current and mainly
long-term (strategic) goals, ways to achieve them and real sources of resources economic
activity , determine the range and quality of products, their priorities, the optimal structure
of production and the desired profit.

The qualification work consists of three sections, illustrated with 16 tables and
10 figures, 49 literary sources were used in the writing process.
Keywords: marketing activity, enterprise, market demand, production,

efficiency, research methods, advertising measures, marketing tools.
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