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AHOTAILUS

Jenucenko B.A BOockonanenHsi KOMNAEKCY MAPKeMUuH208UX KOMYHIKAYIU
nionpuemcmaea

B kBamidikamiiiHii poOOTI pO3TIASHYTO CYTHICTh, BHUJIM Ta MPUHIUIIHN
KOMIUIEKCY MapKETHMHTOBMX KOMYHIKaIllM IMMANPUEMCTBA, AOCIIKEHO MIIXOIHU 0
BHU3HAYEHHS €(DEKTUBHOCTI KOMIUIEKCY MAapKETHUHIOBUX KOMYHIKAIlIH MANMPUEMCTBA 1
crocobn il omiHKM. byno  oXxapakTepu3oBaHO  TOCMOJAPCHKY  AISJIBHICTH
nignpuemctBa [IPAT «Tpukoraxuna ¢gadbpuka «PO3A», npoaHanizoBaHO PUHOK, Ha
AKOMY Jl€ TIANPUEMCTBO Ta TMO3UIIOHYBaHHA mnpoaykiii. [IpoanamizoBaHo Ta
OLIIHEHO KOMIIJIEKC MapKEeTHHTOBUX KOMYHIKaIlli mianpueMcTBa, nposeaeno SWOT-
aHami3. Po3pobieHo 3axoAM 3 YAOCKOHAJICHHA KOMIUIEKCY MAapKETHHTOBUX
koMyHikaiiil mianpuemctBa [IPAT «Tpukotaxna dpadpuka «PO3A». OOrpyHTYBaHO
€KOHOMIYHY JTOLUIBHICTh 3alpONOHOBAHUX 3aXOJIB 3 YJOCKOHAJIECHHS KOMIUIEKCY
MapKEeTUHroBUX KoMyHikalii manpuemctsa [IPAT «PO3A».

KurouoBi cioBa: rocnomapcbka isUIbHICTH, KOMYHIKAIli MiJMPUEMCTBA,
nosuiionyBanHs mpoaykimii, SWOT — aHami3, eKOHOMIYHA JIOIJIBHICTB,
yIOCKOHAJIEHHSI KOMILJIEKCY, MapPKETUHIOBl KOMYHIKaIIii.

SUMMARY

Denisenko V.A. Improving the marketing communication mix of the enterprise

In the qualification work the essence, types and principles of a complex of
marketing communications of the enterprise are considered, approaches to definition
of efficiency of a complex of marketing communications of the enterprise and ways
of its estimation are investigated. The economic activity of the enterprise PJSC
"Knitwear Factory” ROSE "was characterized, the market in which the enterprise
operates and product positioning were analyzed. The complex of marketing
communications of the enterprise is analyzed and estimated, the SWOT-analysis is
carried out. Measures have been developed to improve the complex of marketing
communications of the enterprise PJSC "Knitwear Factory” ROSE ". The economic
expediency of the proposed measures to improve the complex of marketing
communications of the enterprise PJSC "ROSE" is substantiated.
Key words: economic activity, communications of the enterprise, positioning of
production, SWOT - analysis, economic expediency, improvement of a complex,
marketing communications.
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