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AHOTAILUS

Kyuyeypuna €.B. Misxcnapoona mapkemuneosa OisibHiCMb NiIONPUEMCMBA 8 YMOBAX
riro0ami3aii

B kBanmiikariitHiit podoTi 6akanaBpa po3riisiHyTO 3pOCTaHHAM Tio0ai3alii Ta
KOHKYPEHIIIi, III0 BUMarae BiJj KOMIaHii po3yMiHHS MOTped CBOIX IIIbOBUX PUHKIB, a
TaK0X PO3POOKH €PEKTUBHUX MIKHAPOTHIUX MAPKETUHTOBUX CTPATETiH IS
3MILIHEHHS CBO€I MO3ULIIT HAa CBITOBOMY PUHKY. TakoX NpoBEAEHO TOCHIKEHHS
1010 CUJIbHUX Ta ciaadkux cropid AismeHOCTI TOB IITK «ATPOMAT) Ha
HOJIITUYHOMY Ta EKOHOMIYHOMY ToJl. Hamano HU3Ky mopaj 111010 HOKpalieHHs
MapKETUHTOBOI JTISUIBHOCTI MIAMPUEMCTBI SIK Ha BHYTPIIIIHBOMY, TaK 1 Ha
100aNbHOMY PHHKAX. 3 ypaxyBaHHSM BCIX CTOPIH BUBEACHHS KOMIIaHIi Ha
MIKHapOJIHUN PUHOK, OyJI0 MMPOBEACHO aHalI3 MPOIYKIIii, CepBICY, BEO-KOMYyHIKaIlii
ta cermenTallii TOB IITK «AI'POMAT». BusiBieHno HecTaO1JIbHI CTOPOHU
MIJNPUEMCTBA, SIKI TOTPIOHO MOKPAILIUTH 33151 TOTO, 100 1X
KOHKYPEHTOCHPOMOXKHICTh CTasla O1IbII CTIMKOIO.

KurouoBi ciioBa: MixkHapoHa MapKETHUHIOBA JTiSJIbHICTb, T AIPHEMCTBO,
riobanizaiis, eKCropT, IMIIOPT, MXKHAPOIHI PUHKH, KOHKYPEHIIisl, MI>KHApO/IHI
CTparerii, MApKETUHTOB1 JOCTIHKEHHS, KyJIbTYPHI 0COOJIMBOCTI, JIOKAIi3aIlis,
CTaHapTU3aIlisi, CCTMEHTAIlisl pUHKY, [[IHOBA CTPaTerisl, MAPKETUHTOBUN MIKC,
rJI00aJIbHUNA pEeKJIAMHUNM KaMTaHis, MD>KHAPO/IHI TapTHEPCTBA, TI100aTbHUN YCITiX.

SUMMARY
Kuchuhurna Y.V. International marketing activity of the enterprise in the conditions

of globalization

This bachelor’s qualification work, describes the growth of the of globalization and
competition, which requires the company to understand the needs of its target
markets, as well as effective international marketing strategies to strengthen its
position in the global market. There was also conducted research on the strengths and
weaknesses of the activities of "AGROMAT" LLC in the political and economic
field. A number of tips are given to improve the marketing activities of the enterprise
both on the domestic and global market. Taking into account all the sides of the
company's introduction to the international market, an analysis of products, service,
web communication and segmentation of "AGROMAT" LLC was carried out.
Instabilities of the enterprise were identified, the ones that were in need of
improvement were highlighted in order to make company’s competitiveness in the
field more sustainable.
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