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AHOTALISA

I'atuno M.M. MapKeTHHIOBI JOCHII)KEHHSI KOHKYPEHTOCIPOMOKHOCTI
NMPOAYKUil MANPUEMCTBA TAa BU3HAYEHHS LLISAXIB il MiJIBUIIECHHS.

Kpaunidikamiiina po6oTa nmpucBsideHa JOCIIIKEHHIO TEOPETUUYHHUX 1 MPAKTUIHUX
aCmeKTIB ~ MapKETHMHTOBUX  JIOCHIDKEHb  KOHKYPEHTOCIPOMOXXHOCTI — MPOAYKIIT
mianpueMcTBa. Y PoOOOTI PO3KPUTO CYTHICTh TOHSTTS KOHKYPEHTOCIPOMOMXKHOCTI
NPOAYKINi, BU3HAYEHO il OCHOBHI CKJIaJIOBl Ta OXapaKTEPU30BaHO CHUCTEMY U MpoOILeC
POBEACHHS MapKETUHIOBUX JOCHIIIKeHb. Ha 0CHOBI aHaAI3y rocno1apchKoi AisTbHOCTI
Ta MapkeruHroporo cepenosuina TOB «ATb-mapker» mochimkeHo GaxkTopu, 10
BIUIMBAIOTh HA PIBEHb KOHKYPEHTOCIIPOMOKHOCTI NMPOAYKIii miamnpuemctsa. [IpoBeneno
SWOT- 1 PEST-anani3, BHUSBIEHO KIIOYOBI MPOOJEMU Ta MOMIMBOCTI PO3BUTKY.
3anponoHOBaHO KOMIUIEKC 3aXO0/liB MiABUIIECHHS KOHKYPEHTOCIPOMOXKHOCTI MPOIAYKIIIi,
O0OTPYHTOBAaHO OFO/KET 1 OI[IHEHO €(EKTHUBHICTH 3alpOINIOHOBAHUX pinieHb. OTpuMaHi
pe3yJIbTaT MOXYTh OyTH BUKOPUCTaHI B MPAKTUYHINA MISJIBHOCTI MIANPUEMCTBA IS
BJIOCKOHAJIEHHS! MApPKETUHTOBOI MOJITUKU Ta MIJABUIICHHS PUHKOBUX TMO3UIIIM.

KiuwouoBi cioBa: KOHKYPEHTOCIPOMOXKHICTh  MPOJYKINi, MapKETHUHIOBI
JOCIIIKEHHSI, MAPKETUHTOBE Cepe/lOBHIIE, e(DEKTHUBHICT.

SUMMARY

Hatylo M. Marketing research of the competitiveness of the company's
products and identification of ways to increase it.

The Master’s tesis is dedicated to the study of theoretical and practical aspects of
marketing studies of the competitiveness of the company's products. The work reveals
the essence of the concept of product competitiveness, identifies the main warehouses
and characterizes the system and process of conducting marketing research. Based on the
analysis of government activities and the marketing environment of ATB-Market LLC,
factors that influence the level of competitiveness of the enterprise’s products were
identified. A SWOT and PEST analysis was carried out, key problems and development
opportunities were identified. A set of goals for improving the competitiveness of
products was established, the budget was determined and the effectiveness of the
decisions was assessed. The results can be used in the practical activities of the enterprise
to improve the marketing policy and advance market positions.

Key words: product competitiveness, marketing research, marketing middle
ground, effectiveness.
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