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AHOTAIISA

Camocienko JIL.B. Konxypewmocnpomoowcnicme nionpuemcmea ma OCHOBHI
HAnpsamKu il ni08UUeHH 3.

B xBamidikamiiiHii poOOTI PO3TIASHYTO TEOPETUKO - METOJMYHI OCHOBH
KOHKYPEHTOCTIPOMOKHOCTI MIANPUEMCTBA Ta OCHOBHI HANpPSIMKU ii MIJBUILIEHHS,
3MIMCHEHO  MapKeTHMHTOBMM  aHali3 1  OLIHKA  KOHKYPEHTOCIPOMOXKHOCTI
I1IPUEMCTBA, pO3pO0IIEHO peKoMeHaanli 3aX0/iB 3 M1IBUILIEHHS
KOHKYPEHTOCIIPOMOJXKHOCTI 1HTepHET — MarasuHy «Sport everyday». 3 ypaxyBaHHIM
crenudikd ToBapiB IHTEPHET - MarasuHy «Sport everyday» Ta KOHKYPEHTHHX YMOB
3aMpONOHOBAHO BIIPOBAKCHHS 3 TiABHUILECHHS KOHKyp@HTOCHpOMO)KHOCTl HUISIXOM
YAOCKOHAJIEHHS  ACOPTHMEHTY 1 HII[BI/IHIYBaHH}I AKOCTI TOBapy, PEKOMEHIOBAHO
MPOBOAWTU AOCHIKEHHS Ha MPUXUIBHICTH 1 3aJ0BOJICHHS MOTPeO CIOXHBayiB,
MIPOBOJIUTU aHaNI3 KOHKYPEHTIB Ta BH3HAUEHHS PIBHS KOHKYPEHTOCIIPOMOXKHOCTI,
0 CHOPUATAME TMiABUINCHHIO KOHKYPEHTOCIPOMOXHOCTI MiANpUEMCTBA «Sport
everyday» Ha pUHKY.

KitouoBi cioBa: MapKETHHTOBE JOCIHIKEHHS YMOJ00aHb CIIOKUBAYiB,
po3poOKa 3axoiB 3 MIABHUILEHHS KOHKYPEHTOCIPOMO>KHOCTI, OCHOBHI HAIPSIMKU
OiABUILIEHHS  KOHKYPEHTOCIIPOMOXHOCTI,  OLIHKa  KOHKYPEHTOCHPOMOKHOCTI,
KOHKYPEHTH1 TIEpeBaru miAnpueMCTBa, METOIU OI[IHKH KOHKYPEHTOCITPOMOXKHOCTI.

SUMMARY

Samosiienko L.V. Competitive abilities of the enterprise and the guidelines of
their improvement

In master’s thesis the theoretical and methodological basis of the competitive
abilities of the enterprise and guidelines of their improvement were examined.
Marketing research and the assessment of the competitive abilities of the enterprise
was carried out. The guidelines measures for the rise of the competitive abilities of
the internet - shop «Sport everyday» were worked out. Taking into account the
specifics of the goods in the internet — shop «Sport everyday» and competitive
conditions some implementations were suggested to raise the competitive abilities of
the shop by means of the range of goods expansion and improvement of quality. It
was recommended to carry out the research as for the customers™ preferences and the
satisfactions of their needs. It was also suggested to analyze the work of would-be
competitors to assess the level of competitive abilities in order to improve «Sport
everyday» competitive abilities on the market.

Keywords: marketing research customers™ preferences, working out measures
to raise the competitive abilities, the guidelines of the competitive abilities raise,
competitive abilities assessment, competitive advantage of the enterprise, the
methods of the assessment of competitive abilities
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