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AHOTAILISA

MakieBcbka Taicis BagumiBHa. B kBanidikaiiiinid po60T1 pO3TiIIHYTO TEOPETUKO-
METOJIMYHI OCHOBH PECYpPCY IHTEpPHET SIK HIII1 JIJIsl MPOCYBaHHS TOBapiB ab0 MOCIYT Ha
MIAIPUEMCTBI, 3J1MCHEHO MapKETHUHTOBHH aHali3, po3po0JIeHO peKOMEHJallii M1oa0
BJIOCKOHAJICHHSI OpraHi3auii npocyBaHHs ToBapiB Ha nianpueMctsi TOB «E€EBA PVYII».
3 ypaxyBaHHsM cneuddiku npoxaykuii mignpuemcrea TOB «E€EBA PVYI» Ta
KOHKYPEHTHUX YMOB 3alpOINIOHOBAHO BIIPOBAXKCHHS TOBApHOI MOJIEJNI OpraHizaiii
BIJIIUTY MapKETUHTY, PEKOMEHJIOBAHO MPOBOJAMTH MApPKETUHIOBUH AyAUT IISJIBHOCTI
BJIACHUMM CUJIAMHU JIB141 Ha PIK, [0 CIIPUSTUME MMiJIBUIIICHHIO KOHKYPEHTOCTIPOMOKHOCTI
nignpuemctea TOB «PYII» TM «€EBA» Ha puHKYy.

KitouoBi cioBa: 1HTEpHET, IHTEPHET-MApKETUHT  MIJIPUEMCTBA, KOMILIEKC
MapKETUHTY, KOHTPOJIb MAPKETUHIOBOT MOJITUKH MIANPUEMCTBA, MAPKETUHTOBHM aHa13
HiANPUEMCTBA.

SUMMARY

Taisiya Vadimivna Makievska. In the qualification work, the theoretical and
methodological foundations of the Internet resource as a niche for the promotion of goods
or services at the enterprise were considered, a marketing analysis was carried out,
recommendations were developed for improving the organization of the promotion of
goods at the enterprise of "EVA RUSH" LLC. Taking into account the specifics of the
products of the company "EVA RUSH" LLC and competitive conditions, it is proposed
to introduce a product model of the organization of the marketing department, it is
recommended to conduct a marketing audit of its own activities twice a year, which will
contribute to increasing the competitiveness of the company "EVA RUSH" on the market.

Keywords: Internet, Internet marketing of the enterprise, complex marketing,
control of the marketing policy of the enterprise, marketing analysis of the enterprise.
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