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AHHOTAIIA

Cumonenko A.J[. 3abe3neueHHs MpoAaky MOPO3MBA 3a PaXyHOK MOKpAIEHHS
HOT0 aCOPTUMEHTY Ta SAKOCTI.

Y po0OTI pO3MIISIHYTO TEOPETUYHI ACTIEKTH 3a0€3MeUeHHs MPOJaKy MOPO3UBa B
cynepmapketri TOB “ATb-mapker” B M. CunenbHuKOBE. [ 11boro 0ysiao mpoBeneHO
aHali3 CTaHy Ta MEPCIEKTUBU PO3BUTKY MOPO3MBA HA BITUYM3HAHOMY PHHKY. A TaKOX
HaBEJCHO KJIacu(iKallilo Ta MOKA3HUKH SIKOCTI MOpO3uBa. PO3IIIsIHYyTO OCHOBHI criocoOu
301JIbIIEHHST 00CATIB MPOJAaKIB MOPO3UBA B CyllepMapKeTax.

JlocTiIKeHO CTPYKTYpy acCOPTUMEHTY Ta SIKOCTI MOpo3uBa B cynepmapketi TOB
“ATb-mapker” B M. CunenbHUKOBE. [IpoBeIeHO JOCIIIKEHHS aCOPTUMEHTY HAsIBHOTO B
CyIepMapKeTi MOpO3MBa, IPOAHATI30BaHO MNIMOWHA, IIUPOTY Ta IOBHOTY aCOPTUMEHTY.
A Tako0X MPOBEJICHO OPraHOJICTITUYHY OI[IHKY SIKOCTI 00OpaHuX 3pa3KiB MOPO3HBA.

Hageneno nuisaxu 30UIbIIEHHST TIPOJaXy Mopo3uBa B cynepmapketi TOB “ATh-
mapkeT” B M. CuHenbHHKOBE. JIJI1 OTO MPOBEIEHO CErMEHTYBAaHHS CIOXUBAYiB B M.
CunenbHuKOBe. HaBeleHO MapKeTUHTOBI METOIM aKTUBALlli IPOAAKYy MOpO3HBa. Takox
PO3IJIIHYTO MOPSA0K PO3MIILIEHHS TOBAapy 1 HABEJEH1 pEeKOMEHAALT JUIsl BIOCKOHAJICHHS
IIPOJIaXKy MOPO3UBA.

KitrouoBi cioBa: MOpO3UBO, aCOPTUMEHT, SIKICTh, METOJHU, MPOJAXK1, TPOAYKIIis,
MeperKa CylepMapKeTiB, Kopropailisi, ToBap, ATb-mapker.

SUMMARY

Symonenko Andrii Ensuring the sale of ice cream by improving its assortment and
quality.

The paper considers the theoretical aspects of ensuring the sale of ice cream in the
supermarket “ATB-market” in the city of Synelnikove. For this purpose, an analysis of
the state and prospects for the development of ice cream in the domestic market was
carried out. Classification and quality indicators of ice cream are also given. The main
methods of increasing sales of ice cream in supermarkets are considered.

The structure of the assortment and quality of ice cream in the supermarket “ATB-
market” in the city of Synelnikove was studied. A study of the assortment of ice cream
available in the supermarket was conducted, the depth, breadth and completeness of the
assortment were analyzed. An organoleptic evaluation of the quality of the selected ice
cream samples was also carried out.

Ways to increase the sale of ice cream in the supermarket “ATB-market” in the city
of Synelnikove are given. For this, segmentation of consumers in the city of Synelnikove
was carried out. Marketing methods for activating the sale of ice cream are presented.
The order of product placement and recommendations for improving the sale of ice cream
were also considered.

Keywords: ice cream, assortment, quality, methods, sales, products, supermarket
chain, corporation, goods, ATB-market.
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