YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA
KA®EAPA MI’KHAPOJHOI'O MAPKETHHI'Y

KBAJI®PIKAIIIMHA POBOTA BAKAJIABPA
Ha TEMY
«PO3POBKA PEKJIAMHOI KAMITAHII B MEPEXI
THTEPHET»

Bukonag: 3100yBau 4 Kypcy,
I'pymm: MI'-163c¢

Crnemianbaocti 075 MapkeTuHr

Maptunenko A.O.
KepiBuuk: Tapanenko [.B., n.e.H.,
pod.

Jninpo

2020



AHOTAIIA

Mapmunenko A.O. Pospobka pekniamnoi komnauii 6 mepesici [nmeprem.

B kBamidikamiiiHif poOOTI pPO3IISIHYTO 3MICT Ta CydacHI OCOOJMBOCTI
PEKJIaMHO1 TisITBHOCTI MIAMPUEMCTBA, €Talld Ta CKJIAJ0BI €IEMEHTH PEKJIaMHOT
KaMmmaHii, Ta TIpolec CKIagaHHsi OropkeTy peximamHoi kammadii. Hamana
XapaKTepUCTHKa [isSUTbHOCTI JIOCHIKYBaHOTO pecTopaHy «bupxaycy. Bukonano
aHali3 pUHKY Ha SKOMYy Ji€ pecTopaH «bupxayc» Ta MpoaHaji30BaHO CTaH Ta
0COOJIMBOCTI ICHYIOUOT PEKJIaMHOT AISUTBHOCTI PECTOpaHy. 3MIHCHEHO CEerMEHTYBaHHS
PUHKY Ta TMO3MILIOHYBaHHS pectopaHy «bupxayc». JlocnipkeHO CroXuBayiB
pectopany «bupxayc» Ta BH3HAUE€HO KaHAJIM PO3MOBCIOUKEHHS PEKIaMH.
Po3pobieno peknamHi 3axoad B Mepexki IHTEpHET Ta pexoMeHpalii 11070
BJOCKOHAJIEHHS pEKJIaMHOI JIsUIbHOCTI  pectopaHy «bupxayc». BuzHaueHo
MapKETHUHIOBUI OIO/KET Ta €(EeKTUBHICTh 3allPOIIOHOBAHUX pPEKJIAMHHUX 3aXO1B
pectopany «bupxayc» A MIABULICHHS €(QEKTUBHOCTI pEKJIAMHOI KOMITaHIii
pecTopany.

KurouoBi ciioBa: 0co0IMBOCTI PEKIIAMHOI A1STLHOCTI MIAMPUEMCTBA, CKIaJ0B1
€JIEMEHTH pPEKJIAaMHOI KaMIlaHli, OIO/DKET pPEKJIaMHOI KaMIlaHli, aHali3 pPHUHKY,
pEeKJlaMHa JIiSUIbHOCTI, CETMEHTYBAaHHS pPHUHKY Ta TO3ULIOHYBaHHS, KaHAIH
PO3MOBCIOJKEHHSI PEKJIAMH, PEKJIAMHI 3aX0/Id B MEpeki [HTEepHET, MapKETUHTOBHIA
OIOJKET, IMIJIBUILIEHHS €(EKTUBHOCTI PEKJIAMHOT KOMIIaHII.

SUMMARY

Martynenko A. O. Development of advertizing campaign on the Internet.

In bachelor’s thesis considered the content and modern features of advertizing
activity of the enterprise, stages and the making elements of advertizing campaign,
and process of drawing up the budget of advertizing campaign. Characteristic of
activity of the studied «Beerhouse» restaurant is given. The analysis of the market on
which the «Beerhouse» restaurant operates is made and the state and features of the
existing advertizing activity of restaurant is analysed. Market segmentation and
positioning of «Beerhouse» restaurant is carried out. Investigated consumers of
«Beerhouse» restaurant and channels of distribution of advertizing are defined.
Developed advertizing activities on the Internet and the recommendation about
improvement of advertizing activity of «Beerhouse» restaurant. Defined the
marketing budget and efficiency of the offered advertizing activities of «Beerhouse»
restaurant for increase in efficiency of the advertizing company of restaurant.

Keywords: features of advertizing activity of the enterprise which are elements
of advertizing campaign, budget of advertizing campaign, analysis of the market,
advertizing activity, market segmentation and positioning, channels of distribution of
advertizing, advertizing activities on the Internet, marketing budget, increase in
efficiency of the advertizing company.



3MICT

|2 O 17/ 1 Ommobka! 3akiagka He onpeesieHa.
PO3JIIJI1  TEOPETMYHI OCHOBU PO3POEKU PEKJIAMHOI KAMITAHIIOmm6Ka!

1.1.  3micT Ta cydacHi 0COOIMBOCTI peKJIaMHOI TisIbHOCTI mianpueMcTBaQmudKa!

1.2.  Etanu po3poOku Ta CKJIaJ0B1 €IEeMEHTH pekjIaMHo1 kammanii Omudka! 3aka;

1.3. Cxiamga"Hs OI0/KETY PEKIAMHOT KAMITAHIT 1.vvvveivveeeiiieeesieeeesiineessssneesnns 19
PO31JI2 AHAJII3 TA OIIHKA CHUCTEMU IMPOCYBAHHA PECTOPAHY
CBHIPXAY 5 ittt e e e Ommodka! 3akiaaka He onpeaeseHa.

2.1. 3araipHa XapakTEepUCTHKA AiSIBHOCTI pecTopany «bupxayc»Omuoka! 3akias

2.2.  Cran Ta 0c00JMBOCTI peKiIaMHOi1 AisuibHOCTI Ommoka! 3akiaaka He onpeae

2.3.  AHaii3 puHKY, Ha IKOMY Ji€ pectopaH «bupxayc»Ommoka! 3aknaaka He onp

2.4.  CermeHTyBaHHS PUHKY Ta MO3HIIIOHYyBaHHS pecTtopany «bupxayc»Omuoka! 3¢

2.5, SWOT-aHaATIB ..ccvvveeiiiieeeeeeeeeiiinn, Ommodka! 3akiaaka He onpeaeseHa.
PO3/IIJI3 3AXOJU 3 PO3POBKM PEKJIAMHOI KAMIIAHII B MEPEXI
IHTEPHET .o Ommuodka! 3akiaaka He onpeaeseHa.

3.1.  [ocmipkeHHs CHOXHUBadiB pecrtopany «bupxayc» st BU3HAYEHHS

KaHAJIIB PO3MOBCIO/IKEHHS PEKIIAMM ............ Oummoka! 3akiagka He onpenesieHa.

3.2.  PospobOka pexnaMHUX 3aX0/11B B Mepexi [HTepHeTOmuoKa! 3akaaaka He onpe

3.3.  MapkerunroBuii OroKeT Ta BU3HAYEHHS €(EeKTHUBHOCTI

3AMPOMOHOBAHUX 3AXOMIB....veeeerererreeeneeennnes Ommoka! 3akiagka He onpenesieHa.
BUCHOBK ...t Ommodka! 3akiaaka He onpeaeseHa.
CIIMCOK BUKOPUCTAHHMX /I’KEPEJI........... Ommodka! 3akiaaka He onpeaeseHa.

JOIATKI ... Ommodka! 3akiaaka He onpeaeseHa.



