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AHOTAIIST*

[Mocmymmoit [.P. Omntumizamiss MapKeTHHTOBOI [isSUIBHOCTI oOpraHizamii Ha
YKpalHCbKOMY PUHKY.

B po6oti 3ampomoHOBaHO TUISXW ONTHUMI3allli MapKETUHTOBOI MisUTBHOCTI
oprasizaiii Ha ykpaiHCbKOMYy pHHKY. [IpoBerneHo aHami3 BUKOpUCTaHHS (DiHAHCOBO-
exoHoMmiyHoro moteHmiany JIT «AJIIJIAC-YKPATHA» Ta MapkeTWHroBOi AisTTbHOCTI
opranizaitii. Po3po0ieHo mpomo3uilii moja0 MiaBUIICHHS €()EKTUBHOCTI MapKETHHTY
oprasizaiiii 3a paxyHOK peKJIaMH Y TOProBHUX LIEHTpax Ta poOOTH 3 ambacajopamu.

Kamidikariitna po6oTa CKIaga€eThCs 3 TPhOX PO3/LIIB, UTFOCTPOBaHA 5 TaOIUIISIMU
1 3 pucyHKamu, B Mpolieci HaMMCcaHHs BUKOpUcTaHo 30 JiTepaTypHUX JKepe.

Kiro4oBi cioBa: MapKeTHHT, PO3BUTOK, IMOTpeda, €(eKTUBHICTh, YIMPABIIHHSA
MapKETUHTOM.

SUMMARY

Poslushnoi I.R. Optimization of marketing activities of an organization in the
Ukrainian market.

The paper proposes ways to optimize the marketing activities of an organization
in the Ukrainian market. An analysis of the use of the financial and economic potential
of the DC "ADIDAS-UKRAINE" and the marketing activities of the organization is
carried out. Suggestions for increasing the efficiency of the organization's marketing
through advertising in shopping centers and working with ambassadors have been
developed.

Diploma work consists of three sections, illustrated by 5 tables and 3 figures,
using 30 literary sources in the writing process.

Keywords: marketing, development, need, efficiency, marketing management.
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