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CULTURE OF BUSINESS COMMUNICATION IN GERMANY

Introductions. Germany is a country with a great historical heritage, a multilayered culture and a complex
system of values. German history and culture have evolved from ancient Germanic tribes to a modern industrial
powerhouse. In addition to their rich history, Germans are also known for their direct, clear and businesslike
communication styles. These include punctuality, direct communication style, business attire, respect, and non-
verbal communication [2].

Aim. To systematize and summarize the existing knowledge about the peculiarities of German business
culture, in particular, about communication aspects.

Materials and methods. The basis for writing the paper were Internet sources on the topic of business
culture in Germany. The methods of comparison, analysis, observation, historical retrospectives and theoretical
generalizations were used.

Results and discussion. Germans are very punctual people in general, and being late for any meeting has a
negative impact on business relations. In communication, they use a direct and clear style, and value honesty and
frankness. They prefer conservatism in their clothing: for men, it's suits and ties, and for women, a business suit or
skirt with a blouse. It is important for them to look neat and professional [1].

German society is a bit hierarchical, and they respect people who are older and more senior. They use proper
titles when addressing people. In communication, compared to other cultures, Germans use less non-verbal
communication, which at first glance makes them seem “cold” and distant. All business meetings are usually well
planned and organized, have a clear order, and a thank-you note is sent after the meeting. When communicating
with Germans, you need to be flexible, adapting your communication style to specific situations and audiences.

When we think of Germans, we first of all associate them with certain qualities, as shown in Fig.1:
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Fig.1 List of qualities associated with Germans

But this list is a bit longer. Germans are a very hardworking nation, responsible, honest and trusting. They
believe in social justice and value educated people. Germans have a very strong environmental awareness and
concern for the environment [3, p.62]. Also, this nation is very proud of its rich culture and appreciate the arts.
Germans attach great importance to organization and planning. Business meetings are often carefully planned,
structured and have a clear agenda. This contrasts with cultures where meetings are more informal and spontaneous.

German culture combines not only individualism but also collectivism. Germans value not only individual
responsibility and hard work, but also understand the importance of cooperation and teamwork. The decision-
making process can be lengthy, as each member of the group has the opportunity to express his or her opinion.
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Germans tend to be loyal to their employers and expect the same loyalty in return, which ensures a long-term
relationship between employee and employer.

The Second World War had a great impact on society and business culture, after which the Germans not
only sought to rebuild their country, but also to build a better future. As a result, the Germans became efficient,
pragmatic, and constantly focused on the results of their work.

Business communication in Germany is usually very formal, using formal language and avoiding slang and
informal expressions. This is why their style of communication is appreciated in many countries and also creates
positive business relationships. It is also important to follow established rules of etiquette, such as greetings and
handshakes [4].

Conclusions. In summary, having studied the topic of national peculiarities of business communication in
Germany, it was found that the nation is very conservative, polite, punctual and responsible. Cultural differences
affect the style and format of business communication in Germany. Differences include direct and clear
communication style, punctuality, organization and planning, business attire, hierarchy and respect.
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Kuiscokuii nayionansruil ynisepcumem 6y0isHuymea ma apximexkmypu

O®JIAMH-TO3BLLJIS il KOMYHIKALIE MEIIKAHIIB YKPATHHI
B YMOBAX BOEHHOI'O CTAHY

3a ouinkamMu BcecBiTHBOI OpraHizaiii OXOpOHHW 310pOB's, B YKpaiHi O6au3bko 10 MinbHOHIB 0Ci0 MaloTh
PHM3HK NCHXIYHHUX PO3JaJiB, 1 3 HAONMKEHHSAM 3UMH Ipobiema 3arocTproerbes [2]. Lle B mepcrekTHBI HEOIMIHHO
BIUIMHE Ha OCOOJMBOCTI KOMYyHiKalii rpoMaasH YkKpaiHM Ta XapakTep IXHbOTO I03BULIA. SIKIIO posrisaaté
JIO3BIJUISL SIK CYKYIHICTh BHJIIB JiSUILHOCTI (3aHATh), SKi 3/IMCHIOIOTH Y BUIBHMN 4ac ISl 33JJ0BOJICHHS NMEBHUX
(hi3MUHKX, THTENEKTYyalbHUX, COLIabHUX 1 KyNbTYpHUX mOTped [3], KoHCTaTyemo, 1m0 aist odialiH-opranizamii
JTO3BULISL HACENICHHS HEOOXigHAa HAasSBHICTH JAOCTATHBOI KUTBKOCTI BIATIOBIAHMX 3aKIJQIiB Ta HAJCKHI YMOBH IS
TPAHCHOPTYBaHHS A0 HUX. | SKIIO BapiaTHBHICTH OpraHi3amii JO3BIUIA IUTSI MEIIKAHIIB CilT Ta MaJeHBKHX MICT
VYkpaiHu oOMeXeHa depe3 BiJCYTHICTH BHOOpPY cepel Takoi KITBKOCTI PO3BAXKAIBHUX 3aKiajiB, fKa € y
MeTaroicax, MEIIKaHIlI BETMKUX MICT CTUKAIOTHCS 3 MpoOJIeMaMu, OB’ I3aHUMHE 3 BUIUM PiBHEM PH3HKIB depe3
3arpo3d MAacOBAaHUX aTak. 3BICHO, IIOA0 OQIIAMH-TO3BULIA MOBa HIe JHIIe MpOo HENpHOPOHTOBI TEPUTOPIi
Ykpainu, Ha SKUX HE BETyThCs IHTEHCHBHI OOHOBI il

B cyuacHMX yMOBax HaBiTh 3BHUHUI paHillie JJIsI MEIIKAHINB MICT BI3HT 70 KIHOTEATPy MEPETBOPIOETHCS Ha
KBECT 4epe3 MEepPioANYHI OTOJIOIIEHHS TPUBOTH Ta HE3PYYHOCTI, 3 I[UM IIOB’s3aHi. A MOOOIOBaHHS 3a IiTei Ta
HEOOXIJHICTh INBUIKO €BAKyIOBaTH iX 3a MOTpeOM y Oe3leuHe Micile B yMOBaX METamoJjiciB (3aTopH, J0Bra
BiJICTaHb, 3yNMHHKA KOMYHAJIBHOTO TPAHCIOPTY I Yac TpHUBOrM abo 3a BIACYTHOCTI €IEKTPOEHEprii) cTae
JIOJJATKOBUM YHMHHUKOM, III0 HETaTHBHO BIUIMBAE HA PIIICHHS HACEJICHHS CTOCOBHO XapakTepy POIHHHOTO
J03BULIsE. HaBiTh KO JIyHAE CHTHAN Bif0OOI0 TPHBOIHM, KIHOCEAHC, BUCTAaBa, KOHIIEPT UM IHIIHMN BUI PO3BAr yXKe
MPU3YIHHEHI, Yac Ha OYiKyBaHHS 3MapHOBAHO, 1 HE KOXKEH BiJ(BiIyBad XO4ye MOBEPTATHCS 1 TMPOBOJUTH JO3BIIIIS
TaK camo, SIK 70 TpuBOTH. Lle cTocyeThes # Oynb-sSKUX 3aX0[IiB UM 3aBYaCHO OPTraHi30BaHUX MOJiH, CHOPTHBHUX YU
TBOPYHX 3aHATH, PI3HOMAHITHUX 3MaraHb, MapadoHiB Tomo. BuHATKaMH € 3aX0AHd, IO MPOBOIATHCS OIPa3y y
Oe3meyHnx MiclaX (YKPHTTS, MiABald, MApKiHTH TOIIO), a00 X BiIBIAYBaHHS PO3BaKAIbHHUX 3aKJIAIIB Y TaKUX,
BIHOCHO 3aXHMILIEHUX, JIOKAIISAX.

3 ogHOrO OOKY, 3arpo3u Oe3rmelll 3rypTOBYIOTh JIFOACH, CIIPUSIOTh TXHIM KOHCOJIIAAIil HABKOJIO PO3B’I3aHHS
HarajibHUX TpoOJeM, OUThII aKTWBHIA KOMYHIKalii MiXK cO0OI 3amJisi MOIIYKY ONTHMAalbHUX pIlIeHb Yy
HECTaHJAPTHHUX CUTYaIlisX. 3 iHIIOTO — Y TPUBAJii MepCIeKTUBI TaKi MPOIECH HETATUBHO BIUTMBAIOTH HA €MOIIHHY
pIBHOBary MeIIKaHIB MiICT, iXHIO MOTHBAIlil0 JO oOpradizamii mo3BuLIs oduaiiH, 1 CMOHYKalOTh OOHWpaTH
aJbTepHATUBHI BapiaHTH JA03BLLISA — OHJIAKH 200 BJJOMAa y POJIUHHOMY KOJIi.
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