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AHOTALIS
Taman B.C. BIUTUB KOHLENTYAJIbHOI'O PIIIEHHS HA TTIOBEIIHKY
BIJIBIJIVBAUIB PECTOPAHY

OO0’€eKT NOCHIIKEHHS: KOHIIENTyajbHE pillleHHa pecTopanHy «Reporter» m. JIHinpo sk
CHCTeMa eJIEMEHTIB, 110 (opMye oOpa3 3aKiiay Ta BILUIMBAE HAa TIOBEIHKY BiJBITyBayiB.
[IpenMer mocmiJKEHHs: BIUIMB KOHUENTYaJlbHOI'O pillleHHS pecTropaHy «Reporter» Ha
MOBEIHKY CIIO’KMBAYiB Ta MEXaHI3MHU HOTO BJOCKOHAICHHS.

Mera pobOTH: HOCHIAUTH TEOPETUYHI OCHOBU KOHUENTYAJIBHOIO PIIIEHHS PECTOpaHy,
MpoaHali3yBaT WOro BIUIMB Ha TMOBEAIHKY CHOXXUBayiB Ha MPUKIIANl PECTOPAHY
«Reporter» Ta po3poOUTH peKOMEH/Ialli1 11010 BJOCKOHAJICHHS KOHIISTIIII1.

OpnepxaHi BUCHOBKM Ta 1X HOBH3HA: BCTAHOBJICHO, II0 KOHIENTyalbHE PIIICHHS
pECTOpaHy € KOMIUIEKCHOIO CUCTEMOIO, €(DEKTUBHICTD SIKOT BUBHAYAETHCS y3TOJIKEHICTIO
ii ememenTtiB. JloBegeHo OaraToBMMipHUI BIUIMB KOHIICHIlI HAa BCI €TalM CIOKHUBYO1
noBeAinku. Ha nmpuxnani «Reportery BUsSBIEHO KOHIIEITYaIbHI JUcOaiancu (HeTOCTaTHS
YHIKaJIbHICTh MEHIO, cllabka [Mu(poBa KOMYHIKAIis, BIACYTHICTh IPOTPaMU JIOSITHHOCTI)
Ta po3po0JEHO KOMIUIEKC 3aXOJIB HIOJ0 iX YCYHEHHs, CHPSIMOBAaHUX Ha MOCHUJICHHS
OpeHay, MiJABUIIEHHS 3aJI0BOJICHOCTI TOCTEM 1 3pocTaHHS €(PEKTUBHOCTI ISIIbHOCTI
3aKnany.

Cdepa 3acTocyBaHHS: MpaKTUYHA ISUIbHICTh 3aKJIAJiB PECTOPAHHOTO TOCIOAApCTBa
MiCBKOTO (popMmary.

Kgamidikariitna po6ora: 71 c., 14 tabin., 9 puc., 29 mxepen.

KitrouoBi ci1oBa: KOHIIENITyallbHE PIILICHHS, pECTOPaHHUM O613HEC, TOBEIIHKA CIIOKUBAYIB,
aTMocdepa, OpeH, JOsUIbHICTh, CEpPBIC, UN(PPOBUN MAPKETHUHT, CIIOKUBUUI JOCBI.



SUMMARY
Haman V. THE INFLUENCE OF CONCEPTUAL DECISION ON THE
BEHAVIOUR OF RESTAURANT VISITORS

The research object: the conceptual decision of «Reporter» restaurant in Dnipro as a
system of elements shaping the image of the establishment and influencing visitor
behaviour.

The research subject: the influence of the conceptual decision of «Reporter» restaurant
on consumer behaviour and the mechanisms for its improvement.

The research paper aims at: investigating the theoretical foundations of a restaurant’s
conceptual decision, analysing its impact on consumer behaviour using «Reporter»
restaurant, and developing recommendations for improving the concept.

The scientific novelty: it was established that a restaurant’s conceptual decision is a
complex system whose effectiveness depends on the coherence of its elements. A
multidimensional influence of the concept on all stages of consumer behaviour was
demonstrated. Using «Reporter» as a case study, conceptual imbalances were identified
(insufficient menu uniqueness, weak digital communication, absence of a loyalty
programme) and a set of measures was developed to address them, aimed at strengthening
the brand, increasing guest satisfaction and improving the establishment’s performance.
Field of application: practical activities of urban-format restaurant establishments.

The degree paper amounts to 71 pages, includes 14 tables,9 figures and 29 references.
Keywords: conceptual decision, restaurant business, consumer behaviour, atmosphere,
brand, loyalty, service, digital marketing, consumer experience.
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