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AHOTALIIA

I'py3un Codis. JlocmimxeHHs] 0cOOIMBOCTEH BITYM3HSHOTO PUHKY KaBH Ta
KaHaiB ii MpoCyBaHHS.

Y poOOoTi pO3TISHYTO TEOPETUYHI ACMEKTH JOCIIKEHHS CUCTEMH MPOJAXKIB Y
TOPriBeJIbHUX 3akianax. [IpoaHanizoBaHO cTaH 1 TEHJEHIlI PUHKY KAaBOBHMX HAroOiB
Ta ToBapiB . HaBejeHo CTpykTypy Ta TEHACHIT PO3BUTKY PHUHKY KaBU B
VYKpaiHi,po3riIIHYTO XapaKTePUCTUKU 1 BUMOTH JI0 SIKOCT1 KaBH, a TAKOK OCOOJIMBOCTI
11 aCOPTUMEHTY.

JlocmimxkeHo acopTMMEHTy KaBu B YKkpaini. HaBexeno opranizamiifHo-
E€KOHOMIUHY XapaKTepUCTHKY MAisUIbHOCTI KaB’sipHi «Perea coffee family», ne
MPOBOAWIOCS JOCHIIKEHHsA. JlOCHIJPKEHO acOPTUMEHT Ta SKICTh KaBU - Ta
KaBOBUX TOBapiB, IO peami3yloThcs B KaB’spHi «Perea coffee family »
PosrnsgHyTo KaHamu TpOCyBaHHS HaTypaslibHOI KaBH BIIACHOTO BUPOOHHIITBA
nignpueMcTBoM «Perea coffee family».

[IpoBeneHO TPOTHO3YBaHHSA TMOMUTY Ta JAWHAMIKKA peaii3aiii KaBu B
VYkpaiHi. [TpoBeneHo HOIIYK JI0JTATKOBUX KaHaJIiB MIPOCYBaHHS
KaBU. PO3MISIHYTO O4iKyBaHl pe3yibTaTH IIOJA0 MOIIMPEHHS MPUCYTHOCTI KaBU Ha
BITYU3HSIHOMY PUHKY.

KittouoBi cioBa: kaBa,KaBOBI TOBapH,IPOIaXKi, 0OCIYrOBYBaHHS, IPOCYBaHHS,
CIIO’KMBA4, CETMEHTYBaHHSI.

SUMMARY

Gruzin Sofia. Study of the peculiarities of the domestic coffee market and
channels of its promotion.

The paper examines the theoretical aspects of the research of the sales system in
commercial establishments. The state and trends of the coffee drinks and goods market
were analyzed. The structure and trends of the development of the coffee market in
Ukraine are presented, the characteristics and requirements for the quality of coffee, as
well as the peculiarities of the assortment, are considered.

The assortment of coffee in Ukraine was studied. The organizational and
economic characteristics of the activity of the "Perea coffee family " coffee shop, where
the study was conducted, are presented. The range and quality of coffee and coffee
products sold in the coffee shop "Perea family coffee" were studied. The channels of
promotion of natural coffee produced by the enterprise "Perea coffee family " were
considered.

Forecasting of the demand and dynamics of coffee sales in Ukraine was carried
out. Additional channels of coffee promotion were searched. The expected results
regarding the spread of the presence of coffee in the domestic market are considered.
Keywords: coffee, coffee products, sales, service, consumer, promotion, segmentation.



3MICT
AHOTAIIISA

BCTVII

PO31JI 1. TEOPETUYHI 3ACAJU PO3BUTKY PHUHKY KABU B
YKPAIHI

1.1. CtpykTypa Ta TeHACHIIIT pO3BUTKY PUHKY KaBU B YKpaiHi

1.2. XapakTepucTHKa Ta OCOOJIMBOCTI ACOPTUMEHTY KaBU

1.3. Bumoru 110 sikocTi Ta cepTudikaiiisi KaBOBOi MPOIYKITi

PO3aAUI 2. NOCILLKEHHA AKOCTI TA ACOPTUMEHTY KABU
«PEREA COFFEE FAMILY »

2.1. Oprani3aiiiiHo-eKOHOMIYHA XapaKTepUCTUKA JISJIbHOCTI KaB’sipH1 «Perea
coffee family»

2.2. Anani3 acOpTUMEHTY Ta IKOCT1 HaTypaJIbHOI KaBH KaB sipH1 «Perea coffee
family»

2.3. Kananu npocyBaHHs HaTypajibHOI KaBu y kaB’spHi «Perea coffee family»
PO3AUJI 3. OCOBJIMBOCTI PO3ITIOAIIY KABU «PEREA» TA KAHAJIN
[I TIPOCYBAHHS HA BITUM3HSHOMY PUHKY

3.1. IIporHo3yBaHHs MONUTY Ta AWHAMIKM peai3alii KaBu BUPOOHUIITBA
«Perea coffee family»

3.2. Tlomyk 1ogaTKOBUX KaHATIB MPOCYBaHHS KaBH Ha mianpueMcTBi «Perea
coffee family»

3.3. OuikyBaHi pe3yibTaTH 11010 MONTUPEHHS MPUCYTHOCTI KaBu «Perea» Ha
BITYM3HSHOMY PUHKY

BUCHOBKMU I IIPOITO3UIIIT

CIIMCOK BUKOPUCTAHUX JIUKEPEJI

JOAATKHA

10

10
16
19

25

25

29

34

37

37

44

50

59
64
69



