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AHOTAIIS

Kircioc MaxkciMm. OcoOnuBocTi oprasizamii IHTepHET-TOPriBiAl My3UYHUMHU
IHCTPYMEHTaMH.

Criouatky IOCHIPKEHHSI OyJIO PO3IMISIHYTO TEOPETUYHI acrekTh (OopMyBaHHS
aCOPTHUMEHTY MY3MUYHUX IHCTPYMEHTIB B OHJaiiH marasuHi thomann.de, a cawme:
MPEICTABICHO PO3BUTOK MIAIMPUEMCTBA, MepeBaru IHTEpHET-TOPTiBAl Ta 0COOIUBOCTI
dhopMyBaHHS aCOPTUMEHTY MY3WYHHUX 1IHCTPYMEHTIB Ha MIPUKJIAJll €ICKTPUYHHX TiTap.

B apyromy poszaini Oyno mpoaHani3oBaHO OpraHi3allilo TOPriBii Ha 6a30BOMY
nianpreMctBi Thomann.de. HaBeneHo cTpykTypy Ta HaBiramiro 1o caidty [HTepHer-
MarasuHy, MpOLTIOCTPOBAHO Mpolec 0OPMIICHHS 3aMOBJIEHHS, B1AOOPY TOBapy MOro
OIJIaTH Ta JOCTaBKH.

VY Tpethomy po3/iai poOOTH CPOKyCOBaHA yBara Ha MapKETHHIOBIM cTpaTerii
OHJIAWH MarasuHy Thomann.de, HaBeleHO NPUKIAAW YIPABIIHHSA KIIEHTCHKUM
JIOCBIZIOM Ta HaJlaH1 MPOTO3HUIIIT IIOJI0 MOKPAIEHHS SKOCT1 00CIyTOBYBaHHSI MOKYTIIIIB
MY3UYHUX 1HCTPYMEHTIB.

KitouoBi cioBa: [HTepHET-TOPriBIs, My3U4HI THCTPYMEHTH, €NEKTPUYHI TiTapH,
AKICTh 00CITyTOBYBaHHS

SUMMARY

Kitsios Maxim. Features of Organizing Internet Trade in Musical Instruments.
Initially, the study considered the theoretical aspects of the formation of the
assortment of musical instruments in the thomann.de online store, namely: the
development of the enterprise, the advantages of Internet trade and the peculiarities of
the formation of the assortment of musical instruments using the example of electric
guitars are presented.

In the second section, the organization of trade at the base company Thomann.de
was analyzed. The structure and navigation of the Internet store website are given, the
process of ordering, product selection, payment and delivery is illustrated.

In the third section of the work, attention is focused on the marketing strategy of
the Thomann.de online store, examples of customer experience management are
provided, and suggestions are provided for improving the quality of service for buyers
of musical instruments.

Keywords: Internet trade, musical instruments, electric guitars, quality of service
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