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AHOTALIIA

Camuxina JI.M. Ilwanyeanns ma peanizayis MapKemuHeo80i OislbHOCMI
nionpuemcmaea po3opioHoi mopeieii

B xBamidikamiiiHiii poOOTI pPO3IJISHYTO TEOPETUYHI OCHOBHU IUJIaHYBaHHS Ta
peanizallii MApKeTHHTOBO1 JISUILHOCTI MIAMPUEMCTB PO3JAPIOHOI TOPTIBI, PO3IIIAHYTA
JSUIBbHICT  TOproBoro mianpueMmctBa «Monet Fashion Group» Ta mnpoBeneHo
JOCIIKEHHS MAapKETUHTOBOT'O CEPEIOBHUINA IMiANPUEMCTBA, PO3POOJIECHUN MPOEKT 3
BJIOCKOHAQJICHHSI MapKETUHIOBOI JISUTBHOCTI 3a JIOMOMOTOI0 1HCTPYMEHTIB IHTepHeT-
MapKETUHTY 11100 BAOCKOHAJIEHHS MJIaHYBaHHS Ta pealii3allii MApKeTHHT OBO1 JISITIbHOCT1
nignpuemctBa «Monet Fashion Group». 3 ypaxyBaHHAM crneuu@piku MNPOAYKIIi
HiANPUEMCTBA Ta KOHKYPEHTHHX YMOB 3alpONIOHOBAHO BJOCKOHAJIEHHA [HTepHeT-
MarazuHy 3a JIONIOMOIOI0 HaJaHHS YHIKaJbHOI TOProBOi MNPOMO3HIlii, OHOBJICHHS
KOHTEHTY, BIPOBA/KEHHS HOBUX TEXHOJOTIYHUX MOXKJIUBOCTEH [HTepHeT-MarasuHy,
YIOCKOHAJICHHSI CEPBICY MIATPUMKH TMOKYIIIIIB, ONTHUMI3allli 3BOPOTHHOTO 3B'SI3KYy Ta
PO3pOOKH MOOIITEHOTO JIOJATKY.

KuarwuoBi ciioBa: nionpuemcmeo po3opionoi mopeieni, nianyeanHs ma peanizayis
MapremuH2080i disinoHocmi, [nmepuem-mapxkemune, Inmeprnem maeasun.



SUMMARY

Samykina D. M. Planning and realization of marketing activity of retail enterprise

The qualification work deals with theoretical bases of planning and realization of
marketing activity of retail trade enterprises, activity of trade enterprise «Monet Fashion
Group» is considered and research of marketing environment of enterprise is carried out,
project on improvement of marketing activity with tools of Internet marketing on
improvement of planning and realization of marketing activity is developed of the Monet
Fashion Group. Taking into account the specificity of the company's products and
competitive conditions, it is suggested to improve the online store by providing a unique
sales offer, updating content, introducing new technological capabilities of the online
store, improving customer support, optimizing feedback and developing a mobile
application.

Keywords. retail company, planning and realization of marketing activity,
Internet marketing, Internet shop.
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