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Abstract

Cherevko S.T. Development and ways of implementation of the international

investment project “Opening of the Ukrainian multi-brand store” in Austria.

The main aim of this thesis is to develop and propose ways to implement an
international investment project titled “Opening of the Ukrainian multi-brand store” in
Austria. The research was conducted through an extensive analysis of Austria's
economic landscape, including its labor market, foreign economic activities, and
investment climate, tested through the hypothesis that such a venture would be
economically viable and beneficial. Key findings indicate that Austria's stable economy,
high demand for diverse fashion products, and favorable investment climate create an
ideal environment for the proposed store. Additionally, the project promises significant

returns on investment and strengthens bilateral trade relations.

Keywords: international investment, multi-brand store, Ukrainian fashion,

Austrian economy, foreign direct investment, economic viability, investment climate.



Anomauisn

Yepesko C.T. Po3pobka ma wiisaxu peanizayii MidCHApPOOHO20 IHEeCMUYIUHO20

npoekmy « Biokpummsi YKpaiHcbKo2o MylIbmuopeH008020 Ma2a3unyy 6 Aecmpii.

OcHOBHOIO METOIO IIi€i poOOTH € PO3poOKa Ta MPOIO3HIISA COCO0IB peami3artii
MIXHAPOAHOTO THBECTHUIIIITHOTO IPOEKTY «BiAKPUTTS yKpaiHCHKOTO MYJIbTHOPEHI0OBOTO
marazuHy B ABcTpii». JlochmigkeHHS NpOBOAWIOCS 4Yepe3 BCeOIUHUMN aHaui3
€KOHOMIYHOTO JaHAmadTy ABCTpIi, BKJIFOUAIOYH 11 pPUHOK Ipalli, 30BHINIHbOEKOHOMIUHY
TISJIbHICT, Ta IHBECTUIIMHUN KJIIMAaT, a TImoTe3a IMepeBipsuiacsi Ha EKOHOMIYHY
KUTTE3IaTHICTh Ta BUTIAHICTH Takoro mianpueMctBa. OCHOBHI BUCHOBKH IMOKa3ylOTh,
10 cTabiibHa €KOHOMIKAa ABCTpIi, BUCOKHH MOMUT HAa PI3HOMAHITHI MOJIHI IPOJYKTH Ta
CIPUSTIMBUM 1HBECTUIIMHUI KJIIMAaT CTBOPIOIOTH 17€ajibHE CEpPEeAOBHUIIE IS
3alMpOTIOHOBAHOTO MarasuHy. KpiM Toro, mpoekT oOimsge 3HayHI TPUOYTKH Bij

1HBECTHIIIM Ta 3MIIHIOE IBOCTOPOHHI TOPTOBEJIbHI BIJIHOCUHHU.

KitouoBi croBa: MiKHApOAHI 1HBECTHIIIT, MyJIbTHOPEHIOBUI Mara3uH, yKpaiHChKa
MO/Ia, €KOHOMiKa ABCTpii, MpsMi 1HO3EMHI IHBECTHUIIli, EKOHOMIYHA >XUTTE€3/IaTHICTD,

IHBECTUIIITHAIN KJTIMAT.
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