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AHOTANIA

Caayra A.C. MapKeTHHIOBHiIl KOMILJIEKC HMIANPHEMCTBA | HANPSAMKH HOr0
B/IOCKOHAJICHHS.

Ksamidikamiitna poboTa nmpucBsueHa JOCTIHKEHHIO 0COOJUBOCTEH MapKETHHIO-
Boro komiuiekcy kommnasii TOB «FOCK YKPATHA» Ta HanpsMKiB 0ro BJI0OCKOHAJIEHHS.
Po3risitHyTo TeOopeTHuHI OCHOBH MAapKETHHTOBOTO KOMILIEKCY MiANPUEMCTBA, a TAKOXK
npoaHanizoBaHo MapkeTunrose cepenosuine TOB «IOCK YKPAIHA». Busnaueno cu-
JIbHI Ta cJ1a0K1 CTOPOHH, MOKJIMBOCTI Ta 3arpO3H JiJIsi KOMIaH1i, a TAKOXK MOJITHYHI, €KO-
HOMIYHI, COIliaIbH1 Ta TEXHOJOTIYH1 (PaKTOPH, SIKI BIUIMBAIOTH HA ii AISUTBHICTh. 3ampo-
MOHOBaH1 NUISIXM BAOCKOHaJIeHHS MapkeTuHroBoro komiuiekcy TOB «HOCK YKPA-
THA», 10 BKJIFOYAIOTh ONTHUMI3aIlil0 TOBAPHOI MPOMO3HIIii, IIIHOBOT MOJITUKH, KaHAIB
JUCcTpuOyLIi Ta 3aX0A1B 3 MpocyBaHHs. Pe3ynbrat poOOTH MOXYTh OyTH BUKOPUCTaHI
TSt onTuMizallii MmapketunroBux crparerii TOB « OCK VKPATHAY.

Kuro4oBi cji0Ba: puHOK, MapKETUHIOBA I1SUIbHICTh, KOHKYPEHTOCIPOMOXKHICTB,
CIO’KMBayl, MAPKETUHTOBUN KOMILICKC.

SUMMARY

Slauta A.S. The marketing mix of the enterprise and directions of its
improvement.

The qualification work is devoted to the study of the peculiarities of the marketing
complex of JYSK UKRAINE LLC and the directions of its improvement. The theoretical
foundations of the marketing mix of the enterprise are considered, as well as the
marketing environment of JYSK UKRAINE LLC is analyzed. The strengths and
weaknesses, opportunities and threats to the company, as well as political, economic,
social and technological factors that affect its activities are identified. Ways to improve
the marketing mix of JYSK UKRAINE LLC, including optimization of product offer,
pricing policy, distribution channels and promotion activities, are proposed. The results
of the work can be used to optimize the marketing strategies of JYSK UKRAINE LLC.

Keywords: market, marketing activity, competitiveness, consumers, marketing
mix.
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